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If you wish to advertise anything any- 
where at any time, 






1—Send us such information as will enable us to pre- 
pare a suitable-advertisement for you. 







2—Tell us where you wish to advertise ; that is, specify 
the field, or what it is that you wish to accomplish. 





3—Tell us how much money you will devote to the ad- 
vertising ; that is, to the first order—the one you 
now have in mind. 






4—Authorize us to procure the best advertising we can 
for you within the prescribed limits. If you have 
no previous acquaintance or open account with us 
and are not accorded a good credit in the mercan- 
tile agency books it will be well to give references. 








When you have placed as in possession of the 





information and aathority above indicated oar 





services are at your command. 






Correspondence ts solicited. 






Geo, P. Rowe, & Co., 
NEWSPAPER ADVERTISING BUREAU, 
10 Spruce St., NEw York. 
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Purely 
A Business Matter. 


_ 





Do You Want to Address 





more than one-sixth of the reading 
population of the United States out- 
side of large cities without trouble 
and at a very reasonable price? 


If You Do 








we can accomplish it for you through 
the 1400 local papers comprising the 
ATLANTIC COAST LISTS. 


Half a cent a line a paper for transient 


advertising ; quarter of a cent where 
1000 lines are to be used during the 
year. 

One electrotype only is needed if 
electrotype is used. Files of the 
papers can be seen at our office. 
Catalogues, full information and es- 
timates sent when requested. 


Atlantic Coast Lists, 


134 LEONARD ST., NEW YORK. 
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RAILWAY ADVERTISING. 
By Wm. Hosea Ballou. 


More interesting than railway ad- 
vertising itself is the impression which 
people receive of a road by which they 
are influenced to patronize it. 

Is it the advertising, the scenery, the 
equipment or the speed which carries 
the greater weight ; or the road which 
combines all of these ? 

Here are two rival systems running 
to Chicago, the Vanderbilt and the 
Pennsylvania. Their advertising stands 
side by side in the dailies. An exami- 
nation of it discloses similar induce- 
ments to patronize the lines—equip- 
ment, service, scenery and speed. 

In respect to equipment, the adver- 
tisements tell us that each road has 
vestibule trains, and so far as the vesti- 
bules are concerned, each boasts that 
the courts have upheld this or that 
principle concerning them. We are 
told that each has drawing-rooms, 
reading-rooms, maids for ladies, bar- 
bers who are sufficiently expert with 
the razors to offset the oscillation ; that 
the cars are elegantly bound in blue 
and old-gold plush, are comfortably 
heated, well lighted and aired; that 
the dining cars have cuisines which 
tempt epicures ; that the speed on each 
has been reduced to the minimum of 
twenty-four hours. 

So far, the honors are equal with the 
public, except to that section who pre- 
fer the straighter stretch of track and 
varying scenery of the Erie, with its 
views of the monster industry of 
modern times—Standard oil, wonderful 
ravines, gorges and curves and plunges 
of the headwaters of many Eastern 
rivers. Such being the case, what par- 
ticular thing influences the public more 
generally in favor of the Vanderbilt or 
the Pennsylvania route? I am not the 
only one who has asked that query. 
The officials themselves daily ask the 
same question; the public puzzles on 
it. I am of the opinion, purely from 
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observation, that the New York Central 
people have scored a single point on 
the Pennsylvania, and by it have won, 
perhaps, twenty-five per cent more 
traffic. The point is simple and argues 
for itself. Many people have nausea 
when riding on the cars, and those for 
whom the sea has no terrors are deathly 
sick when riding over elevations on 
the cars. The Pennsylvania people 
offset, with the scenery of the Alle- 
ghenies, the Central’s scenery along 
the Hudson; but right here the New 
York Central people have pointed out 
that the mountains over which the 
Pennsylvania’s tracks run are produc- 
tive of nausea. On that point alone 
they score their advantage. 

It will thus be seen that advertising 
plays a powerful part in the drama of 
the railway; that the railway uses 
advertising as a sword’s point with 
which to best its rivals. No adver- 
tising is so interesting to me as that of 
the railway. The New York Central 
has an immense literary bureau from 
which it pours out a magazine, an 
annual illustrated volume, engraved 
folders and a mass of information con- 
cerning the glories of the Adirondacks, 
the greatness of Niagara, the poetic 
beauties of the Hudson. 

Here is the New York, Ontario and 
Western, a road only extending from 
this city to Oswego, but which places 
before the public a superb annual, as 
finely illustrated as the works of the 
biggest trunk lines, in which we are 
shown that the interior of New York 
State has miniature mountains, cascade 
springs where the trout is unwary, in- 
numerable enchanted spots for summer 
homes, glimpses of inland lakelets, and 
a tour along the Oswego River, to me 
still unsurpassed in views, and battles 
with the black bass. 

The king of advertisers among rail- 
ways is undoubtedly the Northern 
Pacific. Here is a road which has 
utilized the most powerful cameras 
and has circulated over the world big, 
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unsurpassed photographs of the scenery 
of the Bad Lands, Yellowstone Park 
and the Northern Rockies to Puget’s 
Sound. 

The Union Pacific has also sent 
forth the Rockies, but in a different 
manner, It has gathered the sublimest 
views, had them engraved by able 
artists and enclosed them in pamphlet 
form for general distribution. 

The Southern Pacific contents itself 
by scattering views of the California 
coast resorts, California vineyards and 
California fruits. It appeals mainly 
to two elements—the invalid and the 
agriculturist of large means. 

The Michigan Central is a very large 
advertiser. Niagara Falls on the East 
and Mackinaw on the North are its 
strongholds. It apparently aims more 
to induce Chicago people to go to the 
resorts than outside people to go to 
Chicago. Not a word has it ever put 
forth to convince the world that Chicago 
is a great town—if it is—or that the 
New Yorker should hie himself there 
if he desires to witness a city—if it is 
one. No! The Michigan Central 
offers superb works to show Chicago 
people that Niagara Falls is as inter- 
esting as the Stockyards and that 
Mackinaw is wet enough for a bath 
and scenic enough for a flirtation. 
Once convince a Chicago girl of ade- 
quate facilities for a summer's flirtation 
and immediately she hies to the con- 
genial spot. Men angle at Mackinaw 
for fine fish and women for fine men. 

The Chesapeake & Ohio engages 
the most elaborate lithographer to re- 
flect the master scenery of the blue- 
veiled Blue Ridge range, the Valleys 
of the Kanwha and James, the subtle- 
ties of White Sulphur and Old Point 
Comfort and the peculiarities of the 
Natural Bridge. 

When we turn southward, the 
Louisville & Nashville offers most 
printed and engraved matter for con- 
sideration. Here is a road which 
bisects a line of bigger cities than any 
other, the greatest metallic industrial 
field on this Continent, and spans the 
longest stretch of Gulf Coast. Its 
glory is in winter, when the masses 
flee South as naturally as the song- 
birds, when the Mardigras at New 
Orleans offers as powerful magnetism 
as Coney Island in summer. On none 
of these points has the advertiser of 
the Louisville & Nashville neglected 
his cunning. The road’s folders and 
time-tables teem with pictures and 





descriptions, and in addition bulky 
volumes in paper covers with match. 
less scenic art work are sent forth, 
This is the favorite road of the corre- 
spondent, the magazinist and the 
editor. I venture that more people in 
the inky profession ride over this line 
than any other three roads. The 
resulting advertising causes the three 
roads in question many pangs of 
envy. 

Other great advertising lines are the 
Chicago, Milwaukee & St. Paul and 
the Illinois Central, which nearly cover 
the entire Mississippi River. ‘lhere is 
no resemblance whatever between the 
scenic productions which these two big 
roads covering the same stream turn 
out. The upper and lower Mississippi 
are as widely opposite in their views as 
any two politicians might be. No 
stranger would ever suspect that the 
Mississippi below Cairo was in any way 
related to the Mississippi above Sabula, 
Wide stretches of muddy water, pictur- 
esque water craft and negroes greet the 
traveler southward, beautiful curves 
and lofty, over-towering precipices and 
boulders engage his eye to the north- 
ward, 

So far as I have observed, no road 
east of New York advertises. The 
White Mountains and the coasts ex- 
tending northeast from New York are 
left to depend on the general knowledge 
of people and the varying whims of 
fashion. It is possible that such roads 
can exist comfortably without calling 
public attention to the resorts except 
through the society columns of the 
press, but I have never had any diffi- 
culty to get accommodations northeast- 
ward. ‘There always seems to be an 
abundance of room in that direction 
and a space which judicious advertising 
might fill. 

cis ptlatinens 
The eagle suffers little birds to sing. 
—Shakspeare. 

WHILE the officers of the Post- 
Office Department are engaged in 
studying up the law, would it not be 
just as well to allow business men to 
pursue their legitimate affairs without 
submitting them to unnecessary annoy- 
ance and expense? In other depart- 
ments people are charged with wrong- 
doing and given an opportunity to 
present a defence ; but the Post-Office 
hangs its man in the first place and 
allows him to get himself resuscitated 
later if he is innocent, and has the re- 
quisite influence, energy and capital. 























SHALL THE TRADE JOURNALS BE 


KILLED ? 
By a Lawyer. 

The present law regulating postage 
on newspapers to subscribers was in- 
tended to afford publishers additional 
facilities for distributing their papers 
more generally, thereby to increase the 
percentage of the reading public and 
assist in disseminating news and other 
matters of interest. It is the duty of 
the Post-Office officials to strictly carry 
out this intention. 

They appear to construe the law 
liberally enough when great political 
dailies and weeklies are concerned. 
For, without hesitation, they permit 
them to be sent through the mails 
freely during a political campaign to 
names furnished by candidates or 
selected from tax lists, even though 
the persons so receiving have never in 
any way subscribed. 

They permit publishers of such 
papers to make new subscribers by 
offering a book at less than the regulcr 
wholesale price, and throw in a year’s 
subscription free to any one who will 
send the amount named for the book 
alone. They agree that a publisher 
whose subscription price is ¢o a year 
may give a copy of his paper one year 
to any one (thus making him a subscri- 
ber) who will send the names of four 
new subscribers, with $4 in cash, or 
half the regular subscription price for 
the four. 

They allow them without let or 
hindrance as large an ‘‘ exchange 
list” as they desire. 

And, in short, they never question 
whatever means are adopted by the 
New York 7ribune, Times or Sun to 
obtain new subscribers. very name 
on the subscription list of these papers 
is that of a subscriber. 

This is correct. It is all within the 
intention of the law and just as it 
should be. 

But these same officials adopt and 
undertake to enforce an entirely differ- 
ent rule when papers of a different 
class—or as they are called, trade 
journals—are concerned. 

Is there any reason why the trade 
journal is not entitled to all the rights 
and privileges enjoyed under the law 
intended for publishers of every class? 
The class journal is an institution. It 
has come to stay. They already num- 
ber several thousand, ‘lhe average 
class journal requires and has more 
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capital than the average political 
weekly. It requires editors of a 
higher average of literary ability, who 
command and receive higher average 
wages. In every way the trade journal 
is a more expensive paper to furnish. 
More brains are needed to make a 
scientific man than are required to do 
the ordinary work performed by a so- 
called politician. 

In their line, the trade journals are 
the very best advertising mediums and 
command a higher price per line for 
space than any other journals expect 
or can secure. 

The Post-Office Department has 
frequently objected to them on the 
ground that they are published by 
some man or firm liable to derive per- 
sonal advantage in a business way 
therefrom. But who, aside from the 
man or firm who knows all about the 
business, science or art treated of, 
could publish the paper at all and 
make it of any value, and who ever 
published any paper—unless it was 
Wm. Lloyd Garrison—whose main 
object was not to make money from it. 

There is no more enterprising and 
reliable publishing firm than that of 
Harper Bros., and Harper's Monthl 
has done more to sell Harper Bro.’s 
publications than ay other medium 
they could possibly find. It was es- 
tablished primarily for the purpose of 
advertising Harper’s other publications. 
It was so valuable for this purpose that 
for years the publishers refused to in- 
sert any other advertisements than their 
own in its pages, because, they said 
frankly, the space paid them better in 
that way. And yet the Post-Office 
Department did not deprive it of 
second-class rates because ‘‘too much” 
of the owner’s own advertising, in- 
tended to facilitate their own business, 
appeared in its pages. But, reasoning 
from precedents, had it been a ‘‘ class 
journal” its career must have been cut 
short, 

The Scientific American dessemi- 
nates weekly most valuable information 
to scientific men, manufacturers, build- 
ers and inventors. It contains, some 
weeks, many advertisements of its 
publisher’s own business, but that does 
not hurt it with the general reader, nor 
does it mow with the Postmaster- 
General; but at first it had to fight 
the same battle that most papers of the 
class order are compelled to wage, It 
was published by Munn & Co., who, 
themselves, were patent agents, and 
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who used its columns to increase their 
own business. Who else but Munn 
& Co. could have established it? Of 
course they won in the end, and, 
although the same objections existed 
to-day that were made by the officials 
at first, it has become too well estab- 
lished to be meddled with. 

Undoubtedly the art of advertising 
is of interest to a larger constituency 
than are the subjects treated of by the 
Scientific American. A proper pre- 
sentation of correct advertising methods 
will save the people more money than 
it costs to pay all the salaries of the 
Post-Office Department in Washington, 
and will enable advertisers to obtain 
larger returns from their investments, 
while at the same time the volume of 
business will be greatly increased, and 
consequently the amount of space re- 
quired in the newspapers, so that there 
will be a direct advantage to publishers 
as well, 

To cover this field thoroughly and 
intelligently, PRINTERS’ INK was es- 
tablished. It could be published by 
no one else who could give to the sub- 
ject so much intelligence and such 

ctical information, so _ Messrs. 

owell & Co. are the proper ones to 
publish it. That it may, perhaps, 
benefit their business is an accident, 
not an incident, and is in no way to 
be considered in fixing the status of 
the paper. That it is so regarded by 
them is clearly shown by the fact that 
to their rivals in business they have 
every year sold the most conspicuous 
es, and that the pages thus sold 
ve been used by the rivals, at times, 
with the intentions of directly injuring 
the publisher's business. 

This paper has no rival. It fillsa 
most important field in journalism. It 
has a larger constituency than any 
other trade or class paper published. 
It is quoted from more frequently by 
a than any other paper in 
New York, and it is read by more 
publishers and advertisers than any 
other newspaper printed. It has be- 
come an important factor in a most 
important field. It influences the 
methods of both large and small ad- 
vertisers in this and other countries, 
and has subscribers in all parts of the 
world. The annual expense of pub- 
lishing it is not far from $75,000, and 
the paper is so well regarded that re- 
ceipts from subscriptions and adver- 
tising not only pay all expenses but 
leave a handsome surplus. The lead- 





ing papers and advertising agents ad. 
vertise in its columns and are its best 
customers, 

Is it fair or is it just, then, that the 
Department should raise technical ob- 
jections to interfere with its prosperity, 
which are most conspicuously passed 
over as undeserving of attention in 
such publications as Harper's Monthly 
Magazine, Toledo Blade, New York 
Sun and other equally influential 
mediums ? 

And if these objections are not 
waived, the writer hopes its publishers 
will ask the Supreme Court to construe 
the law. 
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WITH ENGLISH ADVERTISERS, 
‘By T. B. Russell. 


Lonpon, Jan. 13, 1892. 
The substitution evil is felt, as has 
been before mentioned, on this side 
of the ocean, and some advertisers are 
wisely directing attention to it in their 
announcements. Mr. Elliman, in ad- 
vertising his embrocation, now always 
ends with a remark which he would 
like to put into the mouth of all his 
patrons : 
And it I will have, or I will have none. 


Pain killer advertisements, too, all 
end with ‘‘ Refuse ineffectual imita- 
tions.” A good plan, and one not 
adopted as often as it should be, is 
coming into vogue also, of illustrating 
advertisements with a clear representa- 
tion of the genuine package, accom- 
panied by an exhortation to observe 
and demand the trade-mark. But, 
of course, the worst part of the trouble 
is the substitution of other things 
which are ‘‘as good.” 

* os # oa es 

A dairy company here has recently 
taken to advertising in newspapers 
** Best milk 4d@. per quart, delivered by 
so-and-so,” which is a new departure. 
Nobody thought of advertising milk 
before. ‘The announcement serves to 
contradict two fallacies: First, that 
anything at all is outside the benefits 
of newspaper advertising, and second, 
that advertised commodities are neces- 
sarily dearer than others—fourpence a 
quart being the regular price of milk 
all over London. Among other un- 
accustomed things which it is found 
profitable to advertise in papers of 
general circulation I note theatre turn- 
stiles and workman’s time checking 
machinery, 
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The practice of ‘‘sorting” adver- 
tisements, in the way adopted by the 
Century and other American magazines, 
is not much in favor here, For in- 
stance, the last number of the ///us- 
trated London News contains, on one 
page, advertisements, none of them 
smaller than two and a half inches in 
column, and some of them as large as 
three and a half inches across page, of 
the following articles: Face powder, 
chocolat-menier, Carter’s pills, jewelry, 
a dentifice, Cod liver oil, a song, a 
book, cocoa, corn plasters, an asthma 
cure, perfumery and butterscotch. 

* * * * 


It is justly pointed out in what is 
here the current issue of PRINTERS’ 
Ink (December 16), that 

Advertisements have come to be consid- 
ered not merely as signs of substantial pros- 
perity in a periodical, but are regarded as a 
desirable feature in themselves. Even Har- 
ated or the Century would have a * lean and 
ungry look” without its business announce- 
ments! 

It is furthermore true that the ad- 
vertisements it is able to get are an 
index to the repute and circulation of 
a periodical; wherefore certain folk, 
not prospering on legitimate lines, 
sometimes insert advertisements of 
good houses /vee, as “‘ bait,” of which 
device PRINTERS’ INK detected a flag- 
rant instance some time back. In 
England, a successful paper may some- 
times be recognized by the advertise- 
ments which it excludes. Some well 
circulated American contemporaries 
might copy with advantage the follow- 
ing schedule, prominently displayed in 
the London Star. ‘They need it. 

Advertisements to which the following classi- 
fication is —_ are rigidly excluded : 

Sporting b omey 

Certain Medical Specifics. 

Child Adoption. 

Word Counting, and other similar Guessing 
Competitions. 

Continental Photographs, and 

Any Advertisements whatsoever of an ap- 
parently objectionable or fraudulent character, 

* * & * * 


The advertising manager told me 
that he refuses twenty or thirty adver- 
tisements a week, for coming within 
the above category. The Star is, in 
other ways, rather tender towards ad- 
vertisers. It prints, among reading 
matter, such littie aotices as the follow- 
ing, intended to direct attention to 
advertising pages : 

There is a tide in the affairs of men, 

Which, taken at the flood, leads on to fortune; 

Omitted, all the voyage of their life 


Is bound in shallows and in miseries. 
—Jvuiivs Cassar. 
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A good bargain in a house, to be absolutely 
one’s own, and to be paid for through a course 
of years, instead of wasting the money by pay- 
ing rent to an aristocrat landlord, will keep a 
man steady on the voyage of life, and lead on 
to fortune. For such opportunities see the 
small advertisements on fourth page. 

This is not a ‘‘reader” paid for by 
an advertiser to call attention to his 
own announcement, but a sort of 
editorial phillip for the common good. 

* * * * * 

‘“Wants” are stimulated in like 
manner by the following: 

Why let the stricken deer go weep, 

The hart ungalled play ; 
For some must watch while some must sleep ; 
Thus runs the world away. 
—HaML_ert. 

Some have things they want to sell, and 
some have need tobuy. The opportunity of 
doing either is offered to every one at a small 
charge. See rates above the small advertise- 
ments on page four. 





THE CONFIDENCE MAN IN AD- 
VERTISING. 


‘By John Z. Rogers. 


The confidence man is ubiquitous. 
He ‘‘ works” not unsuspecting stran- 
gers from rural districts alone, but nu- 
merous other classes, and the adver- 
tiser is on his list along with many 
others, The confidence man’s meth- 
ods are similar the world over, although 
the details of procedure are necessarily 
different in various cases ; and whether 
he is giving green paper in return for 
greenbacks, or a deed to visionary real 
estate in exchange for a certified check, 
his motto is, ‘‘ Get all you can for as 
little as you can.” ; 

No doubt in working advertisers he 
has to allow his victims a trifle more 
than when laboring in other fields, but 
even then his profits are very satis- 
factory to him. In working this field 
he turns his attention to souvenir books 
and pamphlets. The souvenir usually 
relates to a local institution ; frequently 
the fire department in the conservative 
towns and cities, and to the town 
itself in the ‘‘ booming” section of the 
country. 

Both schemes are very successful on 
the whole, but the former is more 
readily and quickly worked. 

The man is of course well dressed, a 
good talker and has plenty of money. 
He stops at the best hotel, keeps his 
cigar-case full, and is very ‘‘ slick” in 
every sense of the term. He easily 
gets permission from the fire depart- © 
ment officials to write up and publish 
a souvenir book containing a history 
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of the department, as well as of each 
company, and other matter. He is to 
pay all expenses and the net profits 
are to be divided, sometimes equally 
and sometimes otherwise. Plenty of 
help is afforded him. ‘The statistical 
portion is accessible and has but to be 
compiled by some ever-willing local 
solon, and there are always one or 
two firemen or private citizens ready 
to accompany him while he first works 
the local press for notices and then the 
merchants for advertisements. It is 
very easy todo all thisif one but un- 
derstands it, and the advertising con- 
fidence man is an artist. He is enthu- 
siastic and speaks in glowing terms of 
the bravery of the “‘ fire laddies” and 
how much the prospective money will 
swell their relief fund. He works up 
one street and down another and his 
pockets bulge with signed contracts. 
Of course the business men advertise, 
for even if they do not need an adver- 
tisement the object is a noble one, and 
beside they can’t afford to stay out and 
be called mean, especially when but five 
or ten dollars are atstake. If they are 
backward the confidence man ‘‘ works 
one against another,” so to speak. It 
takes but a few days to get all the space 
taken, and but a week or two more to 
get the pamphlet off the press. The 
printing is expedited, as the promotor 
has stock cuts and a mortised title plate 
at his printer’s in some big city, and 
there are but few cuts to make. The 
costand timeof composition are lessened, 
as a portion of the matter is always 
standing in type. These facts, how- 
éver, are not explained to the fire de- 
partment, and the printer’s and stereo- 
typer’s bill is always as large as it 
would have been had the job been a 
local one. 

< the time the book arrives the 
pub#ic are greatly interested in the 
scheme, probably because it has been 
accomplished in a sense ‘‘ for charity’s 
sake.” It looks well, too, for it is well 
printed and on good paper, and the 
picture of the mayor, that most popu- 
lar of men in small cities, adorns the 
first page. But what a lot of adver- 
tisements there are in it! It takes but 
a little time to collect the advertising 
bills, for they are of small sums, and 
to divide the spoils. This done, the 


confidence man takes but little time 
in saying good-byes and starting for 
“* green fields and pastures new.” Like 
the Arab, he folds his tent and just as 
silently he steals away. 





Soon the * public, ” or at ‘least the 
advertising portion of it, begin to catch 
on, and to realize that they have been 
neatly and artistically worked. The 
edition‘of the pamphlet was very small, 
and circulated almost entirely in the 
city. Their advertisements contained 
practically nothing but their cards, and 
as no novelties or specialties were an- 
nounced, and as nearly all the readers 
of the pamphlet knew them and their 
places of business, it was money 
thrown, or at least given, away. To 
be sure the firemen’s relief fund was 
a thousand dollars better off ; but, on 
the other hand, so was the enterprising 
and kind-hearted gentleman who en- 
gineered the scheme. 

But yet, notwithstanding all this, 
some good was accomplished. 

Those who had paid for their experi- 
ence learned to follow the strict and 
narrow path that leads to success; 
which is—newspaper advertising. 








AN ADVERTISING ‘‘ POINTER.” 
By L. J. Vance. 


The word ‘‘ pointer” has come to 
have a special meaning. It is now an 
Americanism synonymous with ‘‘tip,” 
another slang word, which means some 
good and reliable information given on 
the quiet, or in advance. 

In a recent number of PRINTERS’ 
Ink, Mr. S. C. Beckwith uses the 
word in the old-fashioned way. He 
gives a picture of an ancient Dutch 
clock ; on the dial are the words, ‘‘ The 
Oregonian,” and of the hands he says, 
‘“*The pointers point you the right 
way.” 

That is one kind of an advertis- 
ing pointer. The name of other kinds 
is legion. 

In truth, of the making of pointers 

there is no end; so that any plan, 
scheme or device is now called a 
‘* pointer,” whether it be one or not. 
Now, I have in mind an advertising 
pointer of still another kind—one that 
has been tried for several years and not 
found wanting. The idea or scheme 
is so good that, I think, it is worth 
‘* writing up.” 

Some six or seven years ago, Mr. R. 
A. Harrison, who was then editing 
the Hotel Gazette, conceived the notion 
of sending out to his advertisers, every 
week, a small sheet containing early 
and reliable information about new 
hotels and club-houses, alterations and 
improvements of the same, 
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His advance information was ap- namely: hotels, club houses, hospitals, 
preciated by wide-awake advertisers. churches, theatres, and buildings cost- 
Moreover, it was an ‘‘argument,” or ing over $50,000.” 


rather a peg on which to hang an ar- Of course, it takes an expert and 
gument, to attract and bring new ad- some money to obtain early and re- 
yertisers to the paper. liable information. The editor draws 


In 1887 the sheet was enlarged and from many sources—from architects, 
issued weekly as the Hotel Register owners, builders, real estate agents, 
“Pointer for Business.” The value news agencies, etc. The nominal 
of a ‘‘pointer” of this kind is that a price of the Building News is $50 
business man or firm can take advan- a year, and it is not intended to 
tage of their advance information. The be sold to any persons except cus- 
time to book an order or to make a tomers. 
contract for goods or supplies is be- _ It is believed that advertisers thus 
fore your rivals are on the ground. obtain ‘‘ pointers” that could be found 
One order alone would pay for the ad- in no other way. For, in brief, few 
vertisement. Hence, dealers in hotel business firms have the facilities for se- 
and furnishing supplies found the curing advance information. As soon 
“Pointer” of value and profit. In as advertisers learn of a new enter- 
short, it acted in co-operation with prise, to which they might furnish sup- 
their newspaper advertisements and plies, they may at once send a letter or 
proved effective in some places which a representative. 
the latter did not reach. The chief object of any advertising 

Last year the ‘‘ Pointer” was again pointer is to attract business; or, in 
changed to the Advance Building the choice language of Mr. Beckwith, 
News. From the announcement we to ‘‘capture the elusive Goddess of 
quote : ‘* The object of this publication Fortune.” If such be the true case— 
, as its title indicates, the giving of and it is—the ‘‘ Pointer” might work 
the earliest information regarding new well for advertisers in other trade pa- 
and important building enterprises in pers, and, accordingly, we make the 
which our customers are interested, suggestion. 











i 
; COLORADO 
‘ 





THE MISSOURI VALLEY. Much of the richest and most profit- 
— able farming land in the world is in- 
Of the three million square miles, cluded in this section, and as a whole 
sixty-five million people and twenty it is in an exceedingly prosperous con- 
thousand newspapers of the American dition, and the population is rapidly 
Union, 509,745 square miles, 8,890,434 increasing. 
people and 3,954 newspapers arefound The chief centers are St. Louis, 
in what may be denominated the Mis- Kansas City, Minneapolis, St. Paul, 
souri Valley, consisting of Minnesota, Des Moines, Topeka and Oniaha. 
Iowa, Missouri, Kansas, Nebraska, Good dailies reaching far out into the 
North Dakota and South Dakota. surrounding country are published in 
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all of these cities, while their weeklies 


circulate over the entire State, and in f 


some cases through the entire Missouri 
Valley. 

PRINTERS’ INK has just issued a list 
of all the leading towns of these States, 
including every place having 5,000 peo- 
ple, and every county seat with 3,000, 
and naming the best newspaper pub- 
fished in each place. This list will be 
sent to any address for five two-cent 
stamps, 


*‘OUGHT TO BE KILLED.” 


“They ought all to be killed and we are 
= to kill them if we can.’”’ These words 
ell from the lips of a gentleman whom we 
cannot quote, Perhaps, however, they will be 
recalled when in the not distant future the 
Post-Office Department takes executive action 
regarding alleged magazines which are‘nothing 
more or less than the circulars of the concerns 
which publish them.—Z. xchange. 

The publishers of PrinTERS’ INK 
recently addressed the following com- 
munication to the Post-Office Depart- 
ment, asking for information believed 
to be required for the proper conduct 
of their affairs as publishers : 

New York, January 21, 1892. 
Post-Office Department, 
ashington, D.C.: 

GENTLEMEN—The inclosed letter was re- 
ceived this morning, 

It requests that the name of the Eureka 
Advertising Agency be placed on Printers’ 
Ink mailing list, and that the paper be sent 
regularly. It is customary for newspaper 
publishers to send papers to advertising 
agencies without charge. 

f Printers’ Inx is sent to this advertising 
agency without charge, will that fact in any 
way prejudice its right to be admitted to the 
mails as second-class matter? 

A wa | will oblige 

our obedient servants, 
Geo. P. Rowe. & Co., 
Publishers of Printers’ Ink, 
P. S.—Please return the enclosure. 


The Eureka does business 
on a strictly cash basis, and 
and is the only agency be- 
tween N. Y. and Buffalo. 
Office of Eureka Advertising Agency, | 
Bincuamron, N. Y., Jan, 20, 1892. § 
Geo. P, Rowell & Co. 
10 Spruce St., New York C itys 
Gents—Replying to yours of the roth 
inst., Concerning an order for space in 
Printers’ Ink, will say that we expect to 
be able to send you some business a little 
later on. Would it not be well to place 
us on the exchange list and send us the 
paper regularly? . 
nclosed we hand you $r.00, for which 
kindly send us your book for advertisers, 
Yours respectfully, 
(Signed) Eureka ADVERTISING AGENCY. 


(Enclosure.) 


New York, January 22, 1892. 
Post-Office Department, 
ashington, D.C.: ; 
GENTLEMEN—We desire to issue the in- 
closed offer to persons likely to ke interested 
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in Printers’ Ink and its subscribers. We is. 
sued a notice precisely to the same effect a 
ew weeks ago, and on account of this our 
paper has been excluded from the mails as 
second-class matter, owing, we think, to a 
misunderstanding of the facts. 

We new desire, therefore, to learn from the 
Department, before issuing this notice, 
whether we have or have not the right to 
issue it without prejudicing our right to enter 
our paper at the Post-Office as second-class 
matter, 

Your reply will oblige 

Your obedient servants, 
Gero, P. Rowett & Co, 
OUR OFFER. 

If you will obtain for us seventy-eight sub- 
scribers for Printers’ Ink, and pay us for 
them at the rate of $2 each, or $1-6 in all— 
which is exactly double the usual price—we 
will give you, without charge, a four-line ad- 
vertisement in fifty-two issues of Printers’ 
Ink. For more subscribers, at the same rate, 
we will give an advertisement larger in the 
same proportion, 

New York, January 23, 1892. 
Post-Office Department, 
ashington, D.C.: 

GENTLEMEN—There is published in New 
Haven, Connecticut, a monthly paper called 
the Household Pilot, ** devoted to the interest 
of every American household.”’ Its subscrip- 
tion price is stated to be 25 cents a year, and 
it is said to be “the cheapest paper in 
America.”’ 

Inclosed is an advertisement of the House- 
hold Pilot, in which they offer to send the 
paper free to any one who will send 1o cents 
to pay postage, and the names and address of 
five lady friends who would like to have 
—_ copies of the Household Pilot. 

e would be glad to know if there is any- 
thing in this advertisement that infringes any 
post-office law or regulation ; that is, whether 
subscribers obtained in this way are or are not 
entitled to receive their papers through the 
mails at second-class rates. 

Your reply will oblige 

our obedient servants, 
Geo. P. Rowett & Co, 


(ENCLOSURE.) 
Send us 10 cents to postage, and 
the names and addresses of five lady 
friends that you think would like 
ONE sample copies of the Household , 
~_ by 7 1t to you a ad 
ree of cost. mage umn 
~ . Illustrated Household ) Farm Jour- 
YEAR nal, one of the best in existence. Now 
in its 13th year. Devoted to short and 


, interesting stories, Fancy Work, Fash- 
FREE. ions, Horticulture, ture an 
oe of ini to the whole 
fi y. 


Haven, Conn. 

On the morning of the 26th the fol- 
lowing letter was received by the pub- 
lishers of PRINTERS’ INK: 

Post-Orrick DEPARTMENT, 
Office of the Third Assistant Postmaster 
General, 
Wasuincton, D, C., January 7, 1892. 
Messrs. Geo, P,. Rowell & Co. 
New York, N. Y.: 

GENTLEMEN — Acknowledging receipt of 
your favors of the 21st and 22d inst., relative 
to Printers’ INK, permit me to state that the 




















“permit ” allowing the periodical to pass in 
the mails as secon inne mater was cancelled 
under the advice of the law officer of the De- 
partment, 

At the instance of your attorney, the Post- 
master of New York was authorized to mail 
it as second-class matter on the deposit of 
postage at the third-class rate, pending a de- 
cision on your appeal from the action of this 
office. In view of these facts, I do not feel 
warranted in considering any propositions in 
regard to advertisements or subscriptions to 
the publication until its status is finally de- 
termined, Very conpectt ully, 

A. D. Hazen, 
Third Assistant Postmaster General. 


To this letter the publishers of 
PRINTERS INK made answer as 
follows : 

New York, January 26, 1892. 
Hon. A. D. Hazen, Third Assistant Post- 
master General, Washington, D, C.: 

Dear Sir—Your letter dated Jan. 7th (?), 
which purports to be in answer to ours of 
January 2rst and 22d, is at hand, and utterly 
fails to answer either of the above-named 
letters, 6 Ae 

We are also without answer to our inquiry 
of the 23d. We believe that we are entitled 
to something more definite. 

Very respectfully, 
Geo. P. Rowett & Co. 

P.S.—In our letter of 21st inst. we asked 
that the inclosure be returned. May we not 
now ask that that request be complied with? 


To this letter no reply has been 


received, 
——————_<@e—_—__— 


Correspondence, 
DOESN’T WANT FRACTIONAL CUR- 
RENC 


Tue Traveters’ Insurance Company, 
HartrorpD, Conn., Jan. 13, 1892. 


Lditor of Printers’ Ink: 


If any crusade is to be started on the sub- 
ject of fractional currency, count me in as 2 
standard-bearer of the opposition, wiilinz to 
shed any quantity of other people's blood 
rather - & have the dirty, working-class, 
plundering, disease-carrying rags, the dis- 
gorgement of saloons and tramps, return to 
plague us again. 

I have not forgotten the way a mechanic 
used to have to hawk a three-times-patched 
half-dollar note, one mass of dirt and corrup- 
tion, from store to store, to be insulted and 
refused by the clerks and find it as useless to 
him in any respectable place as if it were 
counterfeit, and finally have to buy a glass of 
beer, which he didn’t want, in order to get it 
changed—a forfeitand a swindle. The brunt 
of this, as always, falls on the poor, and em- 
ployers will pass off on their help rubbish 
which they won’t accept themselves unless 
compelled. No man who worked for his 
living in the shin-plaster days—may the curse 
of having to use the stuff light on all who try 
to bring them back—can think of their pos- 
sible return without a shudder. 

Suppose the Government does make some 
millions by a lot of poor washer-women and 
tradesmen being robbed of a quarter or a half- 

- dollar apiece, stuck with a rag they can’t pass. 
Is that a nice way to raise a government 
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revenue? As to the they will 
manage to live even if the blessed regime of 
clean silver is continued, The case of paper 
dollars is not the same at all, for they ps not 
circulate so rapidly nor in the same hands, 
and rarely get beyond salvation. 

You may say that the holders of used-up 
shin-plasters can get them redeemed ; techni- 
cally they can, practically they can’t. For 
heaven’s sake don’t ~~ on this iniquitous 
movement, ORREST MorGan. 





ehickiniiicidliials 
“HE HAD NEVER HEARD OF THEM.’ 
Army AND Navy REGISTER, t 
Wasuincton, D.C., Jan. 26, 1892. 


Geo. P. Rowell & Co.: 


I enclose a communication from Chicago in 
which you will find the following: ‘We 
would suggest that when you want to sell 
machinery again that you confer with us.” 

The point I desired to make in my commu- 
nication of January 7 to you was that I 
thought that second-hand machinery dealers 
should all advertise in Printers’ Ink. To 
them publishers would naturally turn when 
desiring to dispose of machinery. If we do 
not know them how are we to confer with 
them? 

The Chicago firm would have received from 
me a letter in regard to the machinery I 
desired to dispose of if J had known there 
existed such a firm in that city. They 
might have given me a good price, but I 
doubt it, Very truly yours, 

L, L. Trosrece, 
Adv. Manager. 


Barnuart Bros, & SpinDLer, 
Tyre Founpers, 
115-117 Fifth Avenue, 

Cuicaco, Jan, 22, 1892. 
L.L. Thompson, Esq.,Washington,D.C.: 
Dear Sin—We have an advertising 
copy of your letter to Mr. Rowell about 
machinery. We would suggest that when 
you want to sell machinery again that 
you confer with us, as we have bought a 
great deal of machinery from the Govern- 
ment Printing Office and other Eastern 
offices and can, perhaps, do better for 
you than any one else. We hope you 
will favor us with all your orders for type. 


Yours —. 
ARNHART Bros, 


> 
CCEPTABLE TENDER, 


Tue Saturpay GLose, t 


(Enclosure.) 





STAMPS NOT AN 


One Million Readers. Forty Editions. 
Utica, N. Y., Jan. 14, 1892. 
Editor of Printers’ Ink: 

The communication in your bright and valu- 
able paper in regard to fractional currency is 
a timely one. 

The discount is not the only loss, but there 

is expense of clerks to count the stamps. It 
entails double labor, as after the remittances 
have been taken from the letters, the stamps 
have to be counted again in lots of 100 each 
denomination. Many come “ stuck together,”’ 
and are practically worthless for commercial 
ne pres We receive several thousand dol- 
ars’ worth of stamps each week, and the dis- 
count on same would pay the salary of one or 
two good orators to go to Congress and get the 
business men interested, if there are many in 
that honorable body. 

Editorials and also communications to the 
“ peopte at Washington” seem to be of no 
avail, 
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Whoever gets a bill passed authorizing the 
issue of fractional paper currency deserves a 
warm place in the hearts of all business men, 

Tue Saturpay GLose, 
Per O. D. Jonzs. 


——_ +o 
ELECTROTYPES MORE THAN TYPE 
HIGH. 


Tue Post, t 
Exticortsvitz, N. Y., Jan. 18, 1892. 
Editor of Printers’ Ink: 

There is a practice common among many 
advertisers of having electros made more than 
type high, thinking thereby to get a better 
impression. This is a mistaken notion, The 
electro bears — off the surrounding 
matter, injures the appearance of the paper, 
and is a source of general annoyance. ‘The 
same may be said of wood bases, which swell 
after a few weeks’ use. The foreman, having 
no other tools at hand for the purpose, gener- 
ally goes for the offending electro with a saw 
or pocket-knife; the cut is then generally 
either too low or uneven, and canaot be made 
to show up as it should. 

If advertisers would pay more attention to 
their electros and furnish strong, all-metal 
cuts, exactly type high, there would be fewer 
causes for complaint; and we believe they 
would be more than repaid for the extra 
amount represented by the difference in cost 
between poor and oied electros. 

Tue Post. 


7 
AN AMERICAN IDEA. 
Boston, Jan. 11, 1892. 
Editor of Printers’ Ink: 

In your issue of January 6 your London 
correspondent tells of what is apparently a 
new method of advertising in England, He 
says: ‘Recently a number of retail houses 
ced have issued a domestic magazine, 
which has been brought out by a limited com- 
pany and is printed in a different wrapper 
(cover) for each house, the inside matter and 
advertisements being the same in all. The 
heading is this: 





OUR CUSTOMERS 
A Monthly Journal of Home Interes:. 
PUBLISHED BY ——. 








And the name of each firm subscribing for 
copies is dropped successively into the space 
beneath, while a page or so is given up to the 
private announcements of that firm in an- 
other part.”’ ' 

We cannot see that the idea differs from 
ours, a that they issue a monthly in 
magazine form, while ours is a newspaper. 
As we began publication in May, 1887. how- 
ever, we claim to the originators ot this 
form of advertising. We have been printing 
over 100,000 a month for some time. 

Timey Topics Pus, Co, 
“BRING UP A FATHER IN 
HE SHOULD GO.” 





THE WAY 


Tue May SxHoe Anp CLoruHinG ag 
Denver, Col., Jan. 20, 1892. 
Geo. P. Rowell & Co.: 
I herewith beg to enclose $1 for a year’s 
subscription to most valuable advertising 
journal, which 


indly send to my father’s ad- 
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dress as per enclosed slip. I do this in the 
hope that with its mighty aid I can convert 
him to the modern way of doing business, and 
point out to him the smooth path to success 
and the unquestionable advantages of ag- 
gressive advertising. ss 

Yours for progress, 


Age 22. * NutmeG Davis,” 





LARGEST WEEKLY CIRCULATION, 
Tue Dunpesz Courier, 


Tue Dunpez WEEKLY News, 
° . C, THomson, 
Proprictors and Publishers, 
UNDEE, January 8, 1892. 
Editor of Printers’ Ink: 

I notice the very interesting paragraph in 
your paper from the World, Toledo Blade 
and other papers on your side, on the ques- 
tion of largest circulations of any weekly to a 
daily in America; and as our weekly, the 
Dundee Weekly News, has a higher circula- 
tion than either of the two mentioned, viz. : 
over 225,000 copies last certificate, and the 
actual average for the last three months over 
235,000, it may interest your readers to know 
what is being done in this way in Scotland, 

Davip C, ‘THomson. 
~ 


“ ATTRACTS ATTENTION.” 





Tue CurisTIAn Lire, ! 
Cuicaco, Jan, rz, 1892. § 





Our ability 
in Catering to wants should not 
be Jost sight of when 
you need farm machinery, stoves, fence wire, 
pumps, or, in fact, any other kind of hardware 
in wholesale or retail 


lots, Yours Truly, 
ISHAM & WAKEFORD, 
the hardware men. 





Editor of Printers’ Ink: 


I take the above advertisement from a 
Wisconsin exchange. I think it is calculated 


_ to attract attention, even though it is not 


inviting. Yours truly, 


J. B. Catpwe tt, 


SENATOR PLUMB ON COUNTRY 
PAPERS. 
From the Tuscon (Ariz.) Citizen. 

The late Senator Plumb began his remark- 
able career by editing a country newspaper, 
and never lost his interest in the profession. 
One of his latest speeches was made to a con- 
vention of editors, and contained the follow- 
ing tribute to the value of the local press: “I 
believe in the localnewspapers. They are the 
leaders, the makers of public sentiment. They 
are nearer to the people than any other 
papers. Their editors mingle with the people, 
and, consciously or unconsciously, reflect the 
views of their readers. By my private letters 
from all parts of the State, and by reading the 
local papers, I can tell just what the people of 
Kansas are thinking and talking about. I 
can feel the pulse of the people and take their 
temperature. I am amazed, too, at the ex- 
cellence of our county papers. The majority 
of them are carefully, ably edited. They not 
only print the news of their neighborhood, 
but have opinions which I find it worth my 
while to read and reflect upon, I get no 
better return for any of the money which I 
spend than for that which I pay out for the 
local newspapers of my State.”’ 








THE Weekly Item, of Philadelphia, 
is sold for 35 cents a year, or five copies 
are sent for $1.50, ‘‘in order to intro- 
duce into families outside of Philadel. 
phia this valuable literary journal.” 
The New York Lvening Sun, one of 
the best daily newspapers in existence, 
is sent by mail for $2 a year, and yet 
the Post-Office law does not allow a 
newspaper to be sent through the mails 
at a nominal price. What in thunder 
does the law mean by a nominal price? © 
What is a nominal price, anyhow ? 


es 





PrinTERS’ INK has been advised 
that it is not wise to criticise the court 
before which it is being tried. PRINT- 
ERS’ INK has the impression, however, 
that this is not the case. Criticism 
does not necessarily mean fault-finding 
or distrust. If PRINTERS’ INK has 
pursued any policy which it has not a 
right to pursue, it wishes to discon- 
tinue it. It does wish, however, to 
avail itself of every valuable right. If 
some fossil in the Post-Office has for- 
gotten the rules and the law, PRINTERS’ 
INK thinks that it ought not to be in- 
terfered with till the official has waked 
up, read up, and formed a reasonably 
sound opinion on the subject, 

For right is right, since God is God, 
And right the day must win ; 
To doubt would be disloyalty, 
To falter would be sin. 
The Right Must Win, 


— 








A GREAT many people don’t know 
what they want in this world until they 
see it advertised; other people know 
what they want, but don’t know where 
to get it. Advertising tells them. My 
wife is perfectly contented with her 
outfit until she takes up an evening 
paper and finds that Lord & ‘Taylor 
have a fine line of silks on the bar- 
gain counter. Immediately she needs 
a new garment, and my bank account 
goes down accordingly.—George W. 
La Rue. 


PaaS eee 

I HEARD a “‘missionary” (that is a 
traveling man) once say that he would 
not go on the road for a firm that 
didn’t advertise, for it took too much 
valuable time to explain to every sup- 
posed buyer who he was, where he 
came from and what the merits of his 
goods were. He said, moreover, that 


if the buyer had all this information be- 
forehand he generally received him cor- 
dially, was glad to see him and had 
been looking for him for some time,— 
Ex. 
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IT Is more profitable to advertise 
before season than after season. 
Frequently before season is worth 
more than during season.—J/. C, Fow- 
ler, Jr. 


_ 





WANTS, 
Advertisements under this head 75 cents a line 


OWN wan live campoign paper. 
T Address “ D. care Printers 
The: ale = advertising. | Want an article to 
ndle mail. nership, ro, pur- 
ra 4 HUNT, ', Lava, N. Nx ame 


W: NTED—Position as edi ee on Republican 
a | Puy man of ¢ ce and ability. 
” § ’ Spring V alley, Ohio. 

ai sould = our our prices on Bepemed Cata- 
log Co free. GRIF- 

FITH, AXTELL & CADY CO., Holyoke, Mass. 
OVELETTES and SHORT pronaee to antes. 
Our letters from t s 

pant. amet es? CENTRAL PRESS Ss fonks 

Troy, O. 


7 ANTED— Editorship on on daily by first-class 
all-round man, capable man: now tg | 
pable, manager, 


editor of at weekly. 
Printe 


rae hel hustler, who » well known all 
desires to associate 


over the country, 
self = —} a first-class paper. IMPERIAL,” care 


W Ai 0 and snag rm 
or rable en ro) 
Missouri vi St: Louls. SEN. 


, near 
iNET Le Mars, Iowa. 
ANVASSERS WANTED to secure subscrij 


/ tions for PRINTERS’ Ink. Li terms al- 
lowed. Address Publishers of PRinTERs’ Inx, 
10 Spruce St., New York. 


W ANTED—At once, ce, a position—in or near N.Y. 
or Phila—by the of the advertis- 
ing ¢ dept of prominent = lication. Address 
“N,, x 1566, Philadelphia. 


JOSITION wanted by thorou competent 
gentleman. Advert and oftee ice manager, 
special agent, or in reliable ad- 


vertising agency. ~ *RORDMAN, ” Printers’ Ink. 


GAZETTE ADVERTISING RECORD. Perfect. 

¥ Complete terms of every contract in a sin- 

ge Sao. Bese Records expirations. Only. | 7" 
testimonials. GAZETTE, Bedford, 


Ree turned pul public nin - 8. 


America. Our series of 12 Brazilian letters 
ve a idea of the country and ey 
nteresting. Write ~~ samples. C 


PRESS BUREAU, Troy, O. _ 


Bz; RIGHT MAN. RARE CH. CHANCE. 
Printing House, eS ne two ee 


—_ wr have aly hast 
ary, $1,800.00 per 
need apply. Box 55, . Printers’ Ink Ink. 


b= VERY a of PRINTERS’ INK is cencteliy 
many thousand newspaper mi 

and pg as well as by advertisers. If von 

want to buy a paper « or to get a situation as at 
is to announce your —_— in 

a want advertisement. Any story tha 

told in twenty-five words can inserted for 

three dollars. As a rule one insertion can be re- 

lied upon to do the business, 


FOR SALE. 
Advertisements under this head 75 cents a line 


GTAMFe FOR COLLECTIONS—Send for lists. 
E. T. PARKER, Bethlehem, Pa. 


res SALE—Sixteen thousand letters for 
best offer. Box 430, £] Paso, 

Vy JOMAN : The Centre of radon "$20 women’s 

dresses, 50c,. Am. b. Co., om Ct. 
Farmers’ STTrns 


3000 sascwis, 


OR Leny Peaeed 
SON, ewer ha Knexe 


and 
8. LE. DAVIS, Berlin, Wis 


‘perfecting press and plant o! t of 


ille, Tenn. 
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ILLUSTRATIONS f Cat- 
DS Ge) 25c. AE TEAS G0. Kew, & N.J. 
et ROT AUST, new. w political puzzle, 4 


0% 3: 7) oom 1 508 Adame St. vertising novelty: 


Toledo, O. 
$70 sits an itelealng pits is ee for 
ISON, Northfield, V 


"A HALE INTEREST IST in the State «2 ehh 
not Nebraska, on good 
terms; a 9 Box 500, Lincoln, eb. 
paying news| r and job office for 
Gis, FAD opponton Wanerd 8. 7 
o. “L.,” care Ende, 548 
ate 


woe of an Susan vo , and y for- 
A 4 cts. on returned “dead.” AG "S 
HERALD, 


on Rock sre Ate 4 


O'Nnbecription. 

mult, § se to 2 gi 1.00 es 
a complete 1 m awupeper and job 
WE aie 1, ‘No competition. “Address “NAT 
Cr. in strong toy county. ee wey 


} wy job ee in section. ess reason 
for selling. Address “ 3s QUICK, ” Printers’ Ink. 


novelty and 
in lots to 
, 79 Jewett 


R SALE—Bullock Printing Press, in B perteet 
_ trom 8 oe epee MA gh a 

m y r hour. very low 

- A mable terms. Address AR’ R 


YON SE SENDEN. P. O. Box 182, . Box 182, Pittsburg, Pa. 


AYING wealth aper, in good Mic! 
a Fae = Zine) in ? a it for 
daily and weekly nt city fs from 8,000 to 


le, = some  iddle State. Paper. r has 
oe o carpe ear P4 past 4 years. ddress 


MPORTANT! Priore ane and Advertisers. 5,000 
stock cuts, initials, comic and other iliustra- 
tions. 15¢. each. Newspaper portraits, any sub- 
—‘h om 00. Illustrate your town. Boom your 
Catal of 2. oe for information. 
CHICAGO PHOT .» Chicago. 


I YOU WANT TO ‘0 SELL ; your Newspaper or 
Job Office, a Press, or a Font of Type, tell the 
story in_twenty- -five words and send it, with 
three dollars, to the office of PRINTERS’ INK. If 
to will sell cheap enough, a le insertion of 

announcement will generally secure a cus- 


EWSPAPER FOR SALE—#4,000 5 b= 
$4,000 in one, two CF on three Fmd 


Sea ane near -making SF 
popeiation.. Wed i "330 an ond ¢ Lirias bo 

01 ma- 
fap circulati "Plant an aunts will 


invoice n DY 2 par- 
io 12,00 Goud reason for gelling. ge 
” ” Box 351, Toledo, O. 
C B. COTTRELL & SONS have for sale 
e Campbell Two Revolution “* Double Ender * 
Book Press, bed 37x52. Two Campbell Book and 
Job Presses, beds 37x52. pee ge er Complete 


ating presses 
have been n recently overbanied by the 7 manufac- 
turers —¥ will be sold at_extremely low figures. 





Apply to of our offices: No.8 Spruce St., 
Now York: 174 Forthill Sq., D, e.; 313 
Dearborn 8t., , Tl. 


INE BUSINESS OPPORTUNITY.—Wishing to 
devote my entire attention to my Denver 


street cars, exce 
one small besides have a new! r 
advertising b ess. Have nearly 300 cables and 
electric cars newly equipped with latest » dver- 
racks. onthly income from stree 
since May first last. proper ene this 
be reosed 500 ce hae En expense 
need not exceed Ci 
and vicinity is a most inviting ‘field for a live 
vertising man. t op) age ‘to 
buy a good,  establ 
. Address J. A. TEDFORD, 5 Sas Se 004 
Earnest & Cranmer Block, Denver, Colo, 


PRINTERS’ INK, 





SPECIAL NOTICES. 


Advertisements under this head, ~~ pomonsy 
more, without display, Tc. a lt 


R 

Re 

G RIT 

V ICK’S! 
Rowe 
ys BIBBER’S. 


200,000 


ove ENDORSES 

GPOKANE SPOKESMAN. 

VICK’S 200,000 GUARANTEED. 

Rowen ENDORSES VICK’S. 

[RE BELTON (Tex.) REPORTER. 

Rowe. ENDORSES VICK’S 200,000. 

wn WCK'S 200,000 GUARANTEED AND PROVED. 
L®YE"'s INKS are the best. New York. 
Rowet ENDORSES VICK’S MAGAZINE. 
wrs MISTCHAYACK! He writes advs. 
PporutaRr EDUCATOR, Boston, for Teachers. 
Roe ENDORSES 200,000 VICK’S MAGA- 
Ros can’t - sd endorsing Vick’s 200,000. 


It’s a solid faci 


OWELL ENDORSES VICE’S circulation BE- 
CAUSE IT’S oo ee 


Tse GRAREDO, C, Chicago—Most value at least 
rHE GRAPHIC, Chicago, « “the great Weste 
illustrated weekly.” - 
OHN T. MULLINS’ MAILING AGENCY, Faulk- 
lan s 1,000. 


d, Del, per 


ICK’S EDITIONS for Dec., Jan. and Feb. 


weighed over 17 tons each. 

EWEY 8 CANADA oy C le 
Di EWEY i (Co-operative). D. R. 
AS GUIDE, New York. The leading 

agents’ paper. Send for copy. 


HE ADVERTISER’S GUIDE—Mailed free b 
TS STANLEY DAY, New Market, N. J. Taped 


LA RGEST DELIVERED DAILY ctreulation in 
Connecticut—-NEW HAVEN NEWS 


AX advertisement in the qa, Little 
Rock, Ark., always pays. Try on 


HOTEL GUIDE reaches le whi 
Bein aw oy A a 


NIQUE Business“ Ad,” Th ——~ ea a 1 

U Tor stamp. SIDELL, DELL, Po'keepaie, N ie = 

GBORTEARD TAUGHT BY MAIL and m- 
ally by W. G. CHAFFEE, Oswego, N. 


66 \7ICK’S MAG.” H. P. HUBBARD, oie 
\ to whom orders lers should be addressed. ” 
66 pur ir IN THE POST,” South Bend, Ind. 
Only morning paper in Northwest Ind. 

















OWELL HIGHLY aprnorm: VICK’S PLAN 
R of guaranteeing an‘ aie argon 


N 





EDICAL 


tion of any BIR Te fournal in Sy ong h + a world. 


ICK’S MAGAZINE tells the quantity of — |. 
for each @, and lets the advertiser weigh i 


V ICK’S MAGAZINE (of Rochester). Advertis- 
ing office is at 38 Times ullding, “New York. 


OUNGSTOWN (0.) WEEKLY and SUNDAY 
NEWS. 25c. inch, 3c. line locals. 25,000 readers. 


IBLE AND LAND ($1) and Christian Patriot, 
Morristown, Tenn. (50c, nn. (50c.), rest of year for 50c. 


UPERIOR Mechanical nical Engraving. + Eee 
S trotype Eng. Co., 7 New 7 New Chambers 8t., N. Y. 


y= MAGAZINE, (of Rochester). site 
ing office is at 38 Times Building, New York. 


T IS BIGGER — THE TERRE HAUTE EX- 





PRESS—than any paper in Indiana outside 
Indianapolis. 
oe STATE JOURNAL. Pa 12,000. Sun- 
Be. Do iy, Thoroughly 
oovens Geil 
6 6 snr et ACISAED. ain GAZETTE, 
)0 Le Roy, N. Y. Good advertising in it 
always pays. Write 
F YOU WISH to advertise OWELLE OO, eve 
at any time write to GEO. P. RO LL & CO., 
No. 10 Spruce St., New York. 

LINES 2% days. Display ads. 
$1.50 sper Inch per day: ENTERPRISE, 
Brockton, Mass. Circ’n, 6,500. 

Gas NAILED UP. yal distributed 
throughout Mass. and Conn., \~ “DRABBLE’S 
AGENCY. Northampton, Mass. 


E roe: “ adv.” matter of all kinds, 
8, etc.; deal in adv. novelties. aN 
sicKi € & BESTMAN, Kirkville, yack 
HE REPORTER, Belton, Tex., ._a 
teed larger circulation in Belt Go. t any 
paper in existence. Write for terms. 
y JOULD YOU like an introduction to “ hust- 
lers” that -—= sell anyt! from a Pen to 
an Encyclopedia! See See page | 164, 2d column. 
Neves ATTRACTIVE Advertise. 
ments. You tell us what you want and we 
— them. F, E. BAUMANN, ineland, N. J. 
HE ROUND TABLE, Da Peles, Texas 2 Sounts 
ear. The only establish terary magazi 
in the South. Published ater yin cane. 


UR RATES are so low (l0c.) we can’t buy a 


ad. rove 20,000 cire’n. Sample 

free? ILLUSTRAT! D WEEKLY, Topeka, Kanens. 
Pie PEOPLE’S 5 ALLUSTRATED JOURNAL 
[mm A New Orleans, La. A Southern fam- 
e, it reaches Sou’ Sou’rn homes. Adv’tise! 


De PUBLISHERS, r please send circu- 
ar, and a price list of your directories to U.8. 
L. Box 1407, Bradford, McKean 


TILL LEASE to right party good 
v and job office in Saggy Be Virginia in town, 
But little mone. required. 
care Printers’ o 


Pa DEALERS—M. Plummer & Co., 161 
William 8t., N. Y., sell every kind of paper 
used by printers and publishe: at lowest prices. 
Full line quality of Printers’ ters’ Ink. 

es advertisements ¥ written, in poem 

llustrated Booklets and wr 
peace <-> filled on <u oe ‘ARDEN » 
Washington Ave., Bt Ave. 


\OMPOSITION, BINDING, INDING, PRINTING & MAIL- 
AI w estimates furnished b: 


NG. 
sible New York = ouse. ‘Address .H. 
HEINES, Prin tors’ ink Office, 


New York. 
66 


Dm ”—Read 4 and le lend to your friend. 
The “ Wonderful Discovery of Dr. Zugas- 
sent” eee. Women 25 
BURNZ & CO., % Clinton Pla PI 


lo cents. 
, New York. 


a oe Advertising and Siteiating 
ed up; circulars, samp! ples, from 
men ; agen 


papers, y reliable 
papers ct di G1334 Market St., St. Louis, 


PRINTERS’ INK. 
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Fe Estimates and Offers in Advertis- 
a address ST. DAY, New Market, N. J. 
rt) WEEKLY Ch SL. Topeka, Kan, the 
leading farm a Ht family imily newspaper 0 the State. 
HE aie Annual Edition Co-operative 
Lane ves statements AL 
operative ey amociations. Mailed for 
cents. Address LEAVENWORTH PUB. 
LISHING CO. D bettie t, Mich. 
M 7EEKLY AME’ to —— 
and all other = ropa rari ash , 
far a larger circulation 


Manager, 150 W. 


OST & STOLEN horses and other stock lo- 
cated. Send foe eae for roules. Cir- 
culars distributed $1.00 ,000. 5 names at 500 
oe . A reas WESTERN AD ADV. 

& INTELLIGENCE AGENCY, Fort Smith, Ark. 


ry’EXAS FARMER, Dallas, Texas, has a weelty 
ie = irculation of 30,000, making Lo, Se 

the State. Distributed w weekly a aete 1 

offices in Texas alone. Read more Texas far = 

nee than any other paper Sublished 





W ESTERN CROSS. the 8. the only Cathetie in 


Kansas Hew fig d the cleanest, most 
weekly publish in the est, 16 pages, pu =] 
ursday ; Tr year, vance. 11 
ore rn bes sumer} ua Mo. le 
pe anted. 


TS GREAT MEDIUM f for the South and 
BELFORD’S MAGAZINE, 
New Yo rk, is amoi 


ne 161 news; to whic! 
the new gaition of the American Ne r Di- 
y ine 1891 accords a 
more 50,000 copies each 


‘LASS PAPERS. zeae Fopers. Cex ‘Com ete lists 

Cet'all devoted, to any 0 the vari wat 

rofessions, soc: be found = geo. 
Gore" +5 ‘Book fora 


. Rowell & Te Par 


is sent by mail to an; of _one 

somee. Appl ytoG RO ROWELL & CO., Pub- 
lishers, 10 Spruce St., New York. 

Dike: R, Colorado.—Geo. P. Rowell & Co. of 
ay York in their new BOOK FOR ADVER- 

RS name most wide! 
ae influential papers at each important center 
< i or trade throughout the whole 
For Denver the Ber tt eccore need 
Gistine ion is the DENVER 


D°% YOU KNOW THAT mS pone 
as established 1842 


NEWS w: and THE al 
LAS NEWS in 1885 ; that they rtfon of Texas be 


eously and permeate eve: ion of Texas be- 
sides te rritery oining? tele- 
graph wire connec’ sthe two offices ; 


each pa- 
per runs a special daily train at its own expense t 


HE GALAXY OF MUSIC, Boston, Mass.— 

Lower rates than any of the other 48 maga- 
apes quoted in Thompson’s catalogue. It is one 
of the only two in hose 





20, 
Rates increase Feb. Ist. Send ist. Send for sampleand card. 


DVERTISING BY STATES: An 
leaflet : gravers com cone ise JRF. ‘about 





the area and popu : indicates the newspa 

pa 3 most emg = for an ‘advertiser's use i use in 
separate an : togethe: 

with a map of the Unit Staten : went a 

for itEAG, Ne dress 8 

NDVERTISING "BUREA New York. 


. As ERICAN Ryo printed in foreian 


lists of German, Scan- 
dinavian, ih Spanish, o Portuguese news- 
. papers, in the United St States, or all those printed 

o than 
found in Geo. P Rowell & Co's “ Book for Adver- 
tise | is sent by mail to any address for 
ome. c— Apply to GEO. P. RO & CO., 
lishers, 10 pruce St., New St., New York. 


8 it your desire to use the b use the best Newspaper 
in the aan of count 4 
reach! THE LEADER is the r for the south- 


western of Minsourt ireula- 
tion solid and has a fst ot 3,000 issued Lx. day 
(evening) ng) excepting edt R. sokly circulating 
nad — solicited 


ta and the pabiie 
oily. Pag arn on app ion, Hae 








160 PRINTERS’ INK. 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO, P. ROWELL & CO., Pustisuers. 
Office : No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents a line. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 





Every edition exceeds fifty thousand copies. 








NEW YORK, FEBRUARY 3, 1892. 





PrinTERs’ INK will pay $250 for the 
best and $50 each for the five next best 
articles cut from some American news- 
paper and sent to the editor of PRINT- 
ERS’ INK in a sealed postpaid envelope, 
dealing with the question of what con- 
stitutes a subscriber to a newspaper, 
what is a proper interpretation of the 
existing law on the subject, and what 
changes, if any, should be made in the 
existing law. 


A PUBLISHER of a successful monthly 
not long ago had his edition thrown 
out because his supplement was not 
pastedin. The United States Senator 
from that State was his friend. Our 
publisher told the Senator, and the 
Senator wrote on a piece of paper ad- 
dressed to the Postmaster, ‘‘ This is a 
white man,” and signed his name. The 
monthly was mailed, and a little later, 
at Washington, the Post-Office Depart- 
ment ordered the check he had depos- 
ited to be returned to him. They said 
“it was all wrong,” but they refunded 
the money. The question is: If it 
was wrong WHY did they refund the 
money? If it was not wrong, why was 
it exacted ? 

PRINTERS’ INK would like to know 
of instances where deserving publica- 
tions have been unjustly put to death 
by improper interference on the part 
of post-office officials, 





HUNDREDS of newspaper publishers 
have had trouble with the Post-Office 
Department at one time or another. 
They have not said anything about it, 


because ‘* We have considered it policy 
not to antagonize the Post-Office De. 
partment.” There is no such thing as 
antagonism about it. The trouble is 
mainly with the law itself. The law 
would, perhaps, be well enough if any- 
body could tell what it meant; but a 
law which receives different interpreta- 
tions daily will, in time, accumulate 
such a multitude of meanings that the 
officials themselves cannot remember 
them. There is great need of a revis- 
ion of the law. There will be no 
trouble about having a postal law that 
is exactly right if the Congressional 
Committee on Post-Office matters can 
learn from the newspaper publishers 
of the United States what sort of a 
law will best answer the requirements 
of the public. Employees of the Post- 
Office Department, from Mr. Wana- 
maker down, will be as much de- 
lighted, as any equal number of people 
can be, if a law shall finally be so 
framed as to make it no more puzzling 
to decide whether a newspaper may or 
may not be mailed at a certain rate of 
postage than it is at present to decide 
about the postage on a letter, Pub- 
lishers who have suffered abuse ought 
to let it be known. 





THE New York Odserver will sell 
for $5: 


One copy “‘ Across Russia” - $1.50 
One copy “ Life’s Golden Land” = + 1.00 
One copy “* Songs of the Soul” - 2.50 
and every man or woman who buys 
these books will become a subscriber 
for the New York Odserver free—that 
is, he would have done so in times 
past, but lately the Post-Office Depart- 
ment has shut down on all that sort of 
thing, and the Odserver will not here- 
after be admitted to the mails as 
second-class matter. At least that is 
the impression in some quarters. 





THE New York Witness offers to 
send the Encyclopedia Brittanica and 
a paid-in-advance receipt for a year’s 
subscription to the Witness for $7.50. 
You cannot get the Encyclopedia Brit- 
tanica without the Wetness for any 
less than $7.50, and, therefore, those 
persons who have not much objection 
to receiving the Witness would in 
times past probably consent to take 
them both, but hereafter the Post- 
Office will not allow newspapers to be 
mailed as second-class matter to sub- 
scribers who are obtained on any such 
terms, 
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“Emptoy George Bliss as coun- 
sel!” was a pertinent bit of advice 
given by one who had observed the 
workings of the machinery by which a 

minent New York trade journal was 
first excluded from the mails and then 
reinstated. 


Ir is a fortunate thing for the trade 
journals of the country that PRINTERS’ 
InK reaches and is read by them all, 
and that PRINTERS’ INK has a tre- 
mendous clientage among advertisers, 
who are, of course, the leading busi- 
ness men of the country and the age. 





THE Bucks County Intelligencer, an 
excellent paper published at Doyles- 
town, Pennsylvania, advertises that it 
will send the New York Weekly 7rib- 
une free to everybody who will sub- 
scribe for the /ntelligencer, and pay in 
advance its regular subscription price 
of $2. The Post-Office Department 
don’t allow a paper to be sent free. 
We wonder if the 77ibune will be ex- 
cluded from the mails as second-class 
matter while the case is investigated. 





PRINTERS’ INK is ¢he paper of its 
class. It has a circulation of over 
50,000. Of that number over 37,500 
are cash subscribers or exchanges, and 
about 5,000 only are of the class ob- 
jected to by the Post-Office Depart- 
ment. Should a publication with nine- 
tenths of its circulation concededly en- 
titled to second-class rates be excluded 
therefrom because one-tenth is claimed 
(perhaps wrongly) to be not so en- 
titled ? 





It is said that no other book, except 
the Bible, has had such a sale in the 
United States as General Grant's 
Memoirs. It is asserted that 650,000 
copies have already gone into the 
homes of the rich and poor at the sub- 
scription price of $7. But now the 
publishers of that strictly first-class 
magazine, the Cosmopolitan, will for 
$3.70 send the $7 edition of Grant's 
Memoirs, and make the purchaser a 
yearly paid-in-advance subscriber to 
the Cosmopolitan (price $3 a year), free. 
Of course, just as soon as the Post- 
Office Department finds out about this, 
the Cosmopolitan will be excluded from 
the mails. That sort of transaction is 
not going to be permitted any longer. 
The public have already suffered 
enough, and the Department will cure 
the trouble now. 


PRINTERS’ INK. 
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AN experienced newspaper publisher 
says: ‘‘The people of this country 
hold their liberties and do business by 
permission of the Post-Office authori- 
ties. I know of nothing as outrageous 
and arbitrary under a Republican form 
of government as the conduct of the 
Post-Office of this country.” 


Whatever was required to be done, the Cir 
cumlocution Office was beforehand with all the 
public departments in the art of perceiving 
HOW NOT TO Do 1T.— Charles Dickens. 





THE publishers of Scribner’s Maga- 
zine mail the magazine for $3 a year. 
They publish the works of Bayard 
Taylor in four volumes, which they 
sell at $6; but a subscriber for the 
book at $6 may have the magazine 
free. If the Post-Office Department 
ever finds out about this, Scribner's 
Magazine won't be admitted to the 
mails as second-class matter any more. 
Will it? 


IF there is anything wrong about 
the law under which newspapers may 
and may not be admitted at the post- 
office as second-class matter, the same 
power that made the law can change 
it. Publishers who are sufficiently in- 
terested to give expression to an opin- 
ion will do well to send a marked copy 
of the paper containing editorial ex- 
pression to the Congressman represent- 
ing their district. A letter to him on 
the subject might produce a good 
effect. Couldn’t do any harm, anyway. 


THE Household, published in Boston, 
devoted to the interests of the American 
housewife, established in 1868, is one 
of the most beautiful publications in 
print and make-up. It is carefully 
edited, valuable and prosperous. A 
dollar a year seems a mere nominal 
price for so excellent a paper; yet the 
publishers of the /Youschold will send 
it free to any one who will buy of 
them a year’s subscription to Harper’s 
Magazine, and pay $4 for it. It is 
understood that a subscriber cannot 
get Harper's Magazine for any. less 
than $4. The Household also adver- 
tises one year’s subscription ‘‘ given 
to you” if you will induce only two of 
your nearest neighbors, or two of your 
best friends who do not now receive 
the Household, to take it. What will 
the Post-Office Department say when 
they have attention called to this 
alarming and demoralizing proposal by 
this excellent New England publica- 
tion ? 
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God grants liberty only tothose who love it, 
and are always ready to guard and defend it.— 
David Webster. 

PUBLISHERS of trade journals have, 
on many occasions, been handled with. 
out gloves by the Post-Office Depart- 
ment, and as one publisher has gener- 
ally no means of knowing what ex- 
periences another has passed through, 
no progress is made towards an adjust- 
ment of the cause of the difficulty. 

For once, however, the Department 
is dealing with a paper that is read by 
every publisher of a trade paper, and 
that will lay before the public facts 
and incidents, step by step, as they 
occur, so that if no other good result 
is accomplished, it may be more gener- 
ally known what the Department 
rulings actually are. This will be a 
good thing, especially for those who 
are engaged in printing trade journals. 
It is possible that a record of their 
acts and utterances will also be inter- 
esting and even surprising to the Post- 
Office officials themselves. 





If this were played upon a stage now, I 
could condemn it as an improbable fiction.— 
Shakspeare. 

THE publishers of the Yankee Blade, 
a Boston paper having a weekly circu- 
lation of 130,000, advertise that they 
will send the ‘* Yankee Blade free.” 
They send it free of charge one year to 
any person who sends them four new 
yearly subscribers at $1 each. The 
price of the paper is $2 a year. Of 
course it is all right to take subscribers 
at a dollar each, and it would also be 
all right to take them at 80 cents each ; 
but it is morally wrong to take four 
subscribers at $1 each, and give a fifth 
one his paper free, for the Post-Office 
Department will not permit a man to 
receive a paper free. The publishers 
of the Yankee Blade will do well to take 
notice and govern themselves accord- 
ingly. Splitting hairs is a great business, 
and this is a great country; and our 
Post-Office officials have a paternal in- 
terest in keeping everything in just the 
shape that it ought to be. 


An Assistant Attorney-General of 
the United States has been for many 
years specially assigned to duty in the 
Post-Office Department, and he, of all 
others, should certainly know the laws 
and rules relating to its business. He 
is supposed to settle finally and con- 
clusively the various legal questions 
that there arise, and incidentally draws 
a handsome salary. 


One of his decisions illustrates ‘the 
amazing lack of information, on the 
part of the Post-Office Department 
officials, of even their own rules—to 
say nothing of the law itself. The 
temporary exclusion of PRINTERS’ Ink 
from the second-class of mail matter, 
two years ago, was based upon an 
elaborate decision of this Assistant 
Attorney. His opinion, in turn, was 
founded upon a rule of the Department 
which had been superseded by an 
entirely different one. The later rule, 
in so many words, allowed a publica- 
tion to do what the earlier one did not. 
The lawyer employed by PRinTERs’ 
INK was able to convince the Assistant 
Attorney-General of this fact, and 
PRINTERS’ INK was, therefore, rein- 
stated, but the Department never re- 
imbursed PRINTERS’ INK for the 
lawyer’s fee and expenses. These 
facts are matters of record. ‘The pres- 
ent arbitrary exclusion of PRINTERS’ 
INK from the second-class is based 
upon misapprehension of fact as gross 
as was that of /aw two years ago, 


THE law that fixes postage on news- 
papers and settles the question as to 
what is and what is not a newspaper 
needs revision. The Congressional 
Committee on Post-Office matters is 
made up of the following gentlemen: 


ohn S. Henderson, N. C., Chairman, 

- H. Blount, Ga. 

. A. Enloe, "Tenn. 
R. Pte Wilson, <4 
E. J. Dunphy, N 
i . Alderson, Ww. va. 

V. Brookshire, Ind, 

. C, Kyle, Miss. 

. M. Pattison, Ohio, 

. C, Crosby, Mass. 
fs Hopkins, II. 
. A, Caldwell, Ohio, 
. L. Wilson, Ny 
> #. Bergen, 

E. F. Loud, 4 

J. T. Cain, "Unk. 

It may be wise for publishers who 
have an opinion about what the law 
ought to be to communicate that 
opinion to some one of the members 
of this committee. 

The Senate Committee on Post- 
Office affairs is made up of 

Philetus Sawyer, Wis., chairman. 

. H. Mitchell, Ore. 
ames McMillan, Mich. 
. G. Woicott, Col. 
. Be — RI. 
- D. Washburn, Minn. 
“i. Colquitt, Ga. 


> 


ore 


"8. 
.L. M. Irby, S. C. 
- Chilton, 











noe Oo we 


ee, le | ee ieee) See ae 











li i 


SS Or wes ST ae 














, ! 


WHAT PEOPLE SAY ABOUT THE 
POST-OFFICE DEPARTMENT. 





A little pull will go farther than the 
most learned and able counsel. 

“These matters are referred to some clerk. 
He is the man who has all the data at his 
command, and, when it comes toa decision, 
the executive officer, Mr, Hazen, or whoever 
he may be, calls on the clerk, and takes, for 

ted the conclusions he has arrived at. 

“In this way a clerk i in the Department ex- 

ercises infinite power.” 


—————————— 
DRTAUS to bet Gipect Frome betters. Goop! 
AD”: GOODWIN, 1215 Broadway, N. Y. 


’ NAMES, N @nes. 1000 for 50c. 
AGENTS ‘Western Mail Agency, St. Louis, Mo. 


PIANOS, S&cANsu2 win, Soohany for snes: 
PATENTS rrrzdtitatt Washington D.C. 
LETTERS * ogni Fah - 
PHOTO-AM vig Sit Nasa oe go 
NEWSPAPERS Si. tortsnondese. xy 
COLLEGE-MAN facie Sites oittients. 


BOSTON, 2° ees 
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Ad ee XS TSE hye 
Lines, One me, entire ls BO. Send for lst 


SS pence Bee N.Y 
roeM« RUBBER STAMPS 

Latest Improved Process. Circulars 

free. CARTON MFG, CO., 318 Broadway, N. G 


San Francisco Call. 


The Datty, "6 sora sunday. 61,861. a 
Leading Newspaper of the Pacific Coast, 
in Circulation, Character and Influence. * 


ven Information the 
DAYTO 0.) EVE: Te spdeaes 66d OO 
TIMES...... 4,500 


ooh 
PEORIA (i. rushed MORN. ERALS. 000 
Pack Hoo, k LA COSTE, * 
w, New York. 


Doesn’t LR pe remind you of a checker- 
Y : ~ ey ae It’ 
“Yes; and so does ‘8 a move 
on it.”—Puck. ie 
We've all got a move on us pte » When 
you wanes — itten “* Chicago,” write 
me. Ww HEATLEY. Chicago, Ill. 


HEROLD DES CLAUBENS 


Catholic a Weekly, published at 309 Con- 
vent St. Louis, Mo., since 1850. Circulation, 
Jan’y ie tates each ‘issue, and con yin 


ce apply, dir direct, 1 CHAS. 
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WOOD SUV ALE] PETRI &:PELS| 


LAST and BEAR like 
FLO DeLed Vass ior Foam 
d Fruit 





PRINTERS! Mohaze gras on 
PhO Sob Prine BASS oe 
GOLDTHWAITE’S 


GEOCRAPHICAL MACAZINE. 
CIRCULATION UNIVERSAL. 


The Evening . Journal, 
yo EE say it ee 


12 PENS for 6 Cents 
SPENCERIAN “‘xew Yor,” 
$1. OO: prgrtraite— Made to order from 

made, ‘Bend for proofs. CENTRAT. 

Gaus PRESS ASSOCIAT’N, Columbus, 0. 
P U BL ic aboereanr ‘Advertisers, 
Oo PI | 10 N " ashineten York. 


$12 = = its "i visting eared a copper. Pls pate end 


‘tfatnetion aranteod. 
rp 08, Toledo, O. J 


The > Youth's. Leader, 


Smenss circulation of: one 40.000 co. ies monthly. 
vertising, 30 cents per line. 


Arthur’ s New Home Magazine 
Illustrated, Philadelphia, guarantees 800,000 
girealation for 1892. and cheapest advertis- 


| Write and Draw 


ioe Te ieaiine and Dr. Pierce’s medicines. F,. 


» Specialist in the Preparation of 
Siternsing a Matter, 822 Broadway, N. Y. 





























mer. 
Garden :_ Novel, USEFUL, to the —— 


rower : Surprising LOW prices! Trees, ROSES— 
grerything. Ko. No larger stock in U8. No better. 
Ni BROS., 6th Av., io 
Mo. Pounded 18 1825 oldest. 1000 acres ; LARG 


Dodd's 2st wenintun weae DOSEON, 


Send? Tor Estimate.) 


RELIABLE DEALING. CAREFUL 
s@~ LOW ESTIMATES. ~@§ i) 


























For Only 2 5 


1 will send postpaid a handsome little 
POCKET CASE 


et ee oe ee 
ntaining a 

vice that wit tively remind you tL 
or an: i you wish to remember at 


When set for use it never fatie and 
is always “ on time.” 


J... TEN EYCK, Auburn, N. Y. 
“OTHER PEOPLE’S OPINIONS.” 





No. 3. 
Lorurops, Farnuam & Co., 
8 to CEE ASG, Sore, eo xx... 
Mr. John S. Grey, 579 Bergen Be Broo, N. ¥Y. 
| +e —7- , f find check as 
ment for T sent usa ww Ses 
a Ra em Sg ny with peat TSS wat 
i soon. Youn cae very 
1 Ps, FARNHAM & Co. 
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GSE APL AMION PRINTERS 


Better than ‘ Top-of-column-next-Pure- 
Reading,” 


CUNNINC’S 





Worlds’ Fair Bulletin Boards w=" 





THE R, J. GUNNING C0,, 
297 Dearborn St., Chicago. 


New Subscribers to 
Ah N00 the ** Youth’s Com- 
4 panion”’ since they 


advertised in the street cars, 
For rates address 


CARLETON & KISSAI1, 
50 Bromfield Street, 
BOSTON. 


BUSINESS MEN, STUDENTS 
AND BRAIN WORKERS 
Who suffer from Yopeuiee 6 and nebeite, 
brought on by over-work o: tigue, 
aS for — application, tion, sho wa i in 

a stamp 


phiet describing Dr. _——_ 
Roudait’s Br ench Preparation. A gua 


w Address J.B . HURTT & CO., Wholesale Drug- 
== t St., .. Baltimore, Md. Established 


Dun’s or Bradstreet’ ‘8 5 Commercial Agency, 
watlo aa. 


mal weak of Commerce, Baltimore. 
firm is reliable. 


$14 No. 62 at 














rial, w 
ship and finish. 
Over 


Desk em te 
we. ot ELDER, Indianapolis, Ind. 
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Pan Francisco Bulletin 
est evening circulation in California, 
Hick character, pure tone, family newspaper, 


See It Grow. 


During December 1,595 new subscribers for 
SUCCESS WITH FLOWERS were received and 
<oe quand tout, January 1 is 24.628 sub 


8uc WITH isa year and 
eer +8 ~ > Published by 


See It Grow. 


THE DINGER & CONARD CO., 
WEST GROVE, PA. 


PRINTING MACHINERY # 


Web Presses, Double Cylinders, 
Drum Cylinders, Two and Three 
Revolution, and Job Presses. Must 
reduce our heavy stock. All kinds 
of Printing Machinery taken in 
part payment. Write for lists. 


EWING BROS. & Co., 
101 MiLk Sr., Boston. 


ALLOW US to introduce you to 











over 20,000 Agents, Canvassers, 
and Salesmen? These ladies and 
gentlemen want business, write 


for business and mean_ business. 
Shall we hand them your card? 
For sample copy, special trial rates 
and further particulars, address; 


THE FLORENCE ADVERTISER 


P.O. BOX 42, FLORENCE, Mass. 


WeConductN EW SPAPER 





sic acobars ate oat >| AD WERTISING A220. 


WE GIVE TO ALL CUSTOMERS 





WE CATCH FISH 
—big fish—but 


give ou 


CHOOL BOARD 





New k. 


rates 
are too allfired high| Experlenced 
ae fish stories — Assistance, 
en we are not} Prompt 
ven to fishy stories. Transactions, 


when we say that we 
rofitable} CONTINUOUS ADVERTISING BRINGS SUCCESS! 
an ne ys ADVERTISEMENTS DESIGNED, PROOFS SHOWN AND 


newspaper 
Write us. AMERICAN 


Juadici DVERTISE Conspicuous 
Selections, p Positions, 
Unbiased 
Opinions, 


And 
Confidential 


Low Prices. SUCCESSFULLY. Service. 


ESTIMATES OF COST IN ANY NEWSPAPER 
FURNISHED FREE OF CHARGE. 


JOURNAL, chiceeomlJ, L, STACK & C0., "uct 








H OnE-l" A KER Feserstea chute thostrongest organiaation of infuential women 


st 
nown. Send for copy the new HOME-MAKER and advertisin ing rates. 


44 E. 14th 8t., N.Y. 








of 
lew York. CRAMER, AIKENS & 


The ONE 
10 Spruce 8t., 


Wisconsin, Minnesota and the pybows Cuas. H. Eppy, Eastern Agent, 
CRAMER, Milwaukee. 








en 
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Che Christian Advocate. 


soe ee eer ee Over go. 900 Opies WEEKLY. 


saloon ofthe Chur sivanaine 
mem —_ > the Church “ ‘a ee a of =. country ie ver very RS Its adv 
columns are under most careful supervision, no’ je that is in any way offensive 
to the most refined taste or of the character of whic there isauy ae doubt. 
MUNT & EATON, Publishers, 150 Fifth Ave., New York. 











The Agricultural Monthly with the Largest 
Circulation West of the Alleghenies. 
We promised 70,000 per month. We are 


giving 78,000. 
May, 81,460. September, 72,900. i 
June, 88,500. October, 77,000. THE Bapelenss ¥ weeklies 
July, 71, ——. November, 81,000. E ucationa 
August, 7 December, 79,460. Wideawake 


Total, eight mend 624,127; average, 78,016. 





Years of prosperity 


OR, Original 
Read by the million 


QueeN OF SAFET Keen 





Lively 

Effervescing 
Daring 

Graphic 

Elevated 

Recoups advertisers 


OVERMAN WHEEL CO., 


MAKERS, 
CHICOPEE FALLS, MASS. 
BOSTON. WASHINGTON. DENVER. SAN FRANCISCO 


A. G. SPALDING & BROS., Special Agents, 
Chicago, New York and Philadelphia. 
The number of newspaper advertisements that appear 
In PRINTERS’ INK, and the persistence with which they 
are continued, month after month, and year after year, 
proves its exceptional value as a medium for canvassing 
advertising firms. 


$25) FOR A HAPPY THOUGHT, $25 


of the readers of Printers’ INK are quite adept on the su! 
rs of TH Be ADVERSE BUSY Bi BE. offer a cash cash prize o: iy 


article on - subjec' ning to ay A happy thought may bring 
about the A woe tt There are no restrictions as to the size of me actscles although one 
of about nos or mph hundred words should —- a plenteous stock of finforniation “if you 
have never x for publication, and think you have some! in mind that may benefit 



































the science o' = yon ene should t ti ito a | estas ap penetens on Se ome of 
== Se yA! Address all articles or com- 
oines, Iowa. 
w. B—Vor the benets of those who overlooked our 
vertisement the issue of panera ire on Jan 





REE is mire 19 anioun Ao, devoted to ~-a.-' 
2 5 and pouenaen, The sabscriptio m price is $2 per year. 2 5 


Sample copy mailed on receipt of 10 Cents in stampa. Ad- 
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A SILENT PARTNER 


in building many a business success is the ad- 
vertising. It talks mutely, yet eloquently to 
the masses, from the paper on which it is 
printed. As a general rule, the more readers 
the more profits to the advertisers, No two 
publications in America have as many readers 
combined as ‘*‘ Comfort” has for itself. It is 
nothing unusual for an advertiser to get sev- 
eral thousand answers to an “ad.” inserted 
once only in this medium. 
Guaranteed Circulation—Over a Million! 
Tf you put it in‘** Comfort” it pays! 
Space at the Agencies, or of THE GAN- 
NETT & MORSE CONCERN, Aucusta, 
Maine. New York Office—23 Park Row, 
W. T. Perkins, Manager. 
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** The London (Canada) Advertiser, 
the most influential paper published 
in Western Ontario.” Extract from 
article entitled ‘‘ Canadian Journalists 
and Journalism,” in December New 
England Magazine. 





THE SHORTER CATECHISM. 

Q. What is Ontario? 

A. The chief Province of Canada. 

Q. Western Ontario ? 

A. The richest part of the Province, 
It lies west of Toronto, north of 
Cleveland, and embraces the fertile 
250 miles between Detroit and Sus- 
pension Bridge. Western Ontario, of 
which London is the railroad capital, 
and the ‘‘London Advertiser” its 
prophet, contains nearly one-third of 
the population of the entire Dominion. 

Q. What is the advertising moral ? 

A. Where the ‘‘ moral is plain,” no 
need of a pile-driver to rub it in, 





The Rural New Yorker, that veteran 
in this field, the agricultural Bible of 
two or three generations of Eastern 
farmers.— Union Signal, Chicago. 

* * 
* 

We can trace orders and inquiries 
coming from seeing our advertisement 
in The Rural New Yorker from Can- 
ada, Manitoba, Northwest Territory, 
the Pacific States, and all through the 
South as well as through the Northern 
States. 

D. K. Purtnton & Co., 
Des Moines, Ia,, Oct, 23, 1891. 


*,* 
The Rural New Yorker stands at 
the head. Your fair treatment has 
made our advertising pay better than 
in other papers. 
SHERWOOD HARNESS Co., 





Syracuse, N. Y., Oct. 16, 1892. 








HEADQUARTERS! 
That's where Pg come when you come to us 


for Illustrated 
dite a eee in material makes a —— 


oe = © space is 
valuable t to be be trifted = 
Don’t trust try vie what should not be 


Pointless reading matter and badly executed 


| cuts are twin  pamaaanaatad should be smoth 


— * their birth. 

“ Ads.” are cntehy— they catch the ous and 
anh the dollars. They charged 
== *t cost much, 

anything ¢ 


ane PICTORIAL LEAGUE, 
Tribune Bullding, N. ¥. City. 






















Janness- Miler 
llustrated Quarterly 


at East 14TH Street, NEw wag 
3d February, 1892. 


ig forms for the March issue will close 
Feb. 

Mrs. " Jenness-Miller, who editorially con- 
ducts this publication, has arranged to give 
about a hundred of her interesting lectures 
between March and June in the chief cities of 
Arkansas, Texas, New Mexico, Arizona, Cali- 
fornia, Oregon, Washington, Idaho, Montana, 
Dakota, Minnesota, Wisconsin, Iowa, Mis- 
souri and Illinois, At each of these lectures 
1,000 or more copies of this publication will be 
circulated, all of which will be in addition to 
the usual subscription list. 

We thus offer advertisers a unique method 
of reaching the homes throughout the whole 
of the Western States, where the bountiful 
crops of last season ensure even greater re- 
turns than at any former period 

Our advertising rates are 60 cents per line, 
agate, with the usual deductions for space and 
time. 

The space for advertisements is limited. 
All applications will be taken in order of re- 
ceipt. Early attention is therefore advisable 
to secure a good position, 


BURCHAM HARDING, 


PUBLISHER. 
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Put Sunday School Times, 
Them PHILADELPHIA. 





On | Lutheran Observer. 
Y Arigtian Standard 
Christian Sta . 
bg ae erepreeres. 
H ef’ u essenger 
ist Episcopal Recorder.” 
ristian Instructor. 
Christian Recorder. 
Lutheran. 
BATTLMORE. 
Baltimore Baptist. 
Presbyterian Observer. 


Over 270,000 Copies 
Religious Press 
Association 
Phila 


We can help you to a pleasant 
and profitable acquaintance. 
The people are cultivated, re- 
fined, have pleasant homes to 
visit, and with the introduction 
which these old friends of the 
families can give your reception 
will be most cordial. 

There is no other way equal 
to it. A postal request will 
obtain full information. 























The Proof AA. the ) Pudding 

ting. onths ago we sold 
Pittsbu burg 78 : Most Enterprising Daily 
oo ‘ORDER 400" MORE like this nt 


*‘MO13E 8431137 avauy 





PrrrsBuRG, Nov. 24, 1891. 
BaIRD 


Cock Co.: 

GENTLEMEN—Y our adv. clocks are ~ of the 
best mediums we have ever used for bringing 
THE TIMES to the motion ¢ ot ~ ‘SuiF, ic. 

Yours very truly, IF, Bus. Mgr. 
Send for Catalogue and price 
BAIRD © K ©@., Fietnbarsh, N. ¥. 











Che 
Toledo 
Blade. 


Smallest day's circulation of the daily edition 
for week ending January 16th: 


13,200. 


Largest day’s circulation of same week: 


16,500. 


Circulation of weekly edition: 


115,000. 


For advertising rates in either edition ad- 
dress 


The Blade, 


TOLEDO, OHIO. 
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Agents Wanted ; EIGHTY per cent profit. 


MERICAN NEWSPAPER Y for 
1892. Twenty-fourth Annual Volume. Wij] 
be issued April ist. _Price, Fi Five Dollars. 


DIRECTORY 











x 
sone, Catarzh, C Colic Constipation Chronic 
nic Liver Trouble, Diabe betes, 
Disordered & el Dizziness, Dysente: 
Eczema, Flatulence, Fe’ le 
— ts, Foul Breath, Headache, Heart- 
arn Hives, seen. ADB it, etal 
Liver Troubles, Loss 
peerensem, Nausea, N 
on, 


ie Rack’ Py " 

peseet} Pi 
ush of Bid 
or Sall 
exion, Sal 
Id Head, 
ik Heada) 
Diseases 
ach, Tired 








ry other symptom or disease 
from impure blood b-4 a failure in the — 
er performarce of their functions by the 
stomach, liver and intestines. 














This work is the source cures of | information on Sta- 


tistics x. Newspapers in the United States and 


vertisers, » Aevertaaing Agents, Editors, Poli- 
sastensand mm een ag of the Government 
pw IR. upon ie statements as the recognized au- 


It ves _#. et description of each place in 


whic are published, —e name 
of county, populatior of place, etc.,, 
e names of Sotepngens and other 


It iS gives ti 
Periodicals. 
_ It t gin ves the Politics, Religion, Class or Charac- 
t gi ves the Days of Issue. 


t gives the Editor’s name. 
ves the Publisher’s name, 














rs in each Coun 


es the names of “ali poner 
phical section of the 


also. shows the geogray 
State the County is located in. 

It also contains many valuable tables and class- 
ifications. Sent to any address on receipt of 


price, by 
GEO. P. ROWELL & CO., peatiters, 
a=: r Advertising Bureau), 


1 Spruce B8t., Ne St., New York. 


CIRCULATION RATINGS. 
the most important portion of the informa- 
a Me by a mercantile agency consists of 
f the financial strength of the person 
aboug ¥ whom information is asked, so is the cir- 





Cut this advertisement out and show 


7 
it to your nearest druggist. If he has 
not the TABULES in stock write and 
tell us his name and address and exactly 
what he said and we will send you a 
sample bottle free. 





& newspaper generally considered 

— int. £5 which information will be of 
value to the advertiser. The greatest pos- 
sible bora is en to make the DIRECTORY re- 


ports correct. Ever 
Pystematically. All 
form which excludes any but definite statements ; 
while every effort is made to protect nenen ub- 


ublisher is applied to 
nformation is taken in a 








is 





FULL-PAGE ADVERTISEMENTS 


FOR THE 


American 
Newspaper Directory 


1892. 


Publishers of leading and pad ae po moe! papers 
oi _ ted advertisement 

pared rom spec designs or su ons 
Piel out additional charge or a deduction of $25 
will beallowed to such a publisher who prepares 
and furnishes an electrotyped copy of his own 
eet oy for use in the 

A full-page a poy will be assigned a 
positon on right-hand page. 

The cost of a full-page advertisement in the 
next _<« of the AMERICAN NEWSPAPER DIREC- 
TORY 


$150. 


charge to a a Howepeaer for advertising 
in the AMERICAN NEWSPAPER DIRECTORY will be 
allowed to stand until balanced by c es 
Gro. P. KowEtt & Co’s ADVERTISING BUREAU 
for advertising ordered by — at cash ra’ 
less the usual agents’ comm 
An order from a prominent “and influential 
—— to insert a cons; apicnces and carefully 
advertisement of his journal is always 


encow ccna of interest and good 
Su ayy are solicited and earnestly desi: 
Without the advertisements the book "would be 
less than complete. 
Address orders to 


GEO. P. ROWELL & CO., 
PUBLISHERS 
American Newspaper Directory, 
10 SPRUCE ST., NEW YORK. 


Eve 








lishers against such as would resort to disin- 
®eee*® 


reports to gain an unfair advantage. 
T eee ® 


CATCH.*.°.° 


THE ‘écers 
EYE Se ee ® 


of the reader is what most adver- 
tisers desire to accomplish. 


We prepare attractive advertise- 
ments, with or without illustra- 
tions, deliver our customer the com- 
pleted advertisement in the form 
of an electrotype and charge him 
in accordance with the time and 
talent devoted to his order. 


GEO. P. ROWELL & Co., 
NEW YORK. 














Nnciiomtteniad 
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WHAT IS A SYLLOGISM? 





















A syllogism is a logical statement, divided 
into compound parts of major premise, minor 
premise and conclusion. 


EXAMPLE: 


MAJOR PREMISE—Advertising in the best 
mediums is profitable. 


MINOR PREMISE—HARPER’S BAZAR is a 
“best”? medium. 


CONCLUSION—Adédvertising in HARPER’S 
BAZAR is profitable. 


RESULTS COUNT. 


Are you interested in a medium with a guaranteed and proved circulation 
of over a million a month, all the year round, giving entirely unequalled 
results in almost all general lines ? 

Advertisers now using Allen’s Lists claim, and rightly, too, that they are 
doing a larger business than ever before at this season. 

Can we help you out of any difficulty? Perhaps so. We have a faculty 
of helping those who have not succeeded as they planned. One by one they 
find out the value there is in Allen’s Lists, 











Office of Frep H. Sanper, Importer, 
Grand Orchestral Music Boxes. 
Six $200.00. 


E. C. Allen & Co., Pubs. Allen’s Lists, Augusta, Maine: 

GENTLEMEN—The reason that I have not given you another ter or hy eeigings js 
largely due to the “results from my advertisement our pe plies and sales 
— come superseding by far my expectations, and d making y Bos “odds the best move 

ever made. 

Nearly all sizes of my instruments were sold out before the holidays, and, althou 
had givens import — in Le pe last, I am not able to get them in before the of 
next month. The! number of orders from Allen’s Lists co! “— 47 me to send a cable- 
gram to Cupionse: my ie ast order, as I have sold nearly the whole of the expected invoice in 
advance of receiv =< Tay te and it is on this account that I do not wish to give a further 
wie oe my ot. a8 bj we 2 oo aor ~ eudese Seek. i in ts 

wo-inc rought near! re resulting in larger sales than other 
mediums, , and the re — wo in at the ae of twenty-five to thirty a day. ‘ie’ 


si (Signed) FRED H. SANDER. 
You will find his advertisements in all the leading gilt-edged advertising 
mediums in America, but Allen’s Lists, as usual, come in ahead. 


E. C. ALLEN & CO., Proprietors of Allen’s Lists, 
AUGUSTA, MAINE, 
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ANOTHER TESTIMONIAL 


REGARDING THE VALUE OF 


“GOLDEN DAYS’ 


AS AN ADVERTISING MEDIUM. 





NATIONAL TyPewRITER Company, } 
Boston, Jan. 15, 1892. { 
Publishers of Gotpen Days: 

We are using a long list of the best publications in the U.S. for advertising our New 
Model Hall Typewriter, and we are keeping a record of the results from such advertising as 
near as it is possible. We find the Go_pEen Days one of our very best mediums; so good, in 
fact, that we take pleasure in stating that we know of no publication that excels GOLDEN 
Days for general advertising. The circulation appears to be general, for we are in receipt of 
letters from all parts of the U. S. and Canada. 

To say that we are well satisfied with results would not be over-estimating the value we 
place upon the splendid medium you give advertisers, who are wise enough to appreciate a 


good thing. Respectfully yours, 
NATIONAL TYPEWRITER COMPANY, 
Per James W. Harris, Advg. Mgr. 





For rates apply to 


R. A. CRAIG, Advertising [anager, 
121 Times Building, = = = = NEW YORK. 


LINES CUricg 


ONE A MONTH, 


YEAR j $84.20 
'34000¢0 copics ciRCULAT ED) 


IN THE YEAR, PROVED 


IFORDERISRECEIVED * 





BEFORE MARCH FIRST 1892 


DITIONALSPACE.. AT ANY TIME,SAME RATE 


THE 


MAYFLOWER 


FLORAL PARK a hn AY i ae a) od 














PRINTERS’ INK. tt 
Malleable iron, under the hammer of the 
skilled craftsman, is wrought into shapes of 
beauty and use. 
To beat out ideas and weld together 
words into attractive advertisements is our 
trade. 


Robinson—Baker, 
One, W. 25th St., N. Y. AD-SMITHS. 


“Our Way of Looking At It” for a stamp. 


—— paTlON —- 
——== PR ie...) =—— 


2/- c. PER LINE PER 1000. 


ONLY RESULTS COUNT. 


The successful advertiser uses the successful papers, be- 
cause from them he gets results. That is why 


The Saturday Blade, 
The Chicago Ledger, 
The Chicago World, 


have more advertising than any 
other big weeklies in the U. S. 


400,000 COPIES WEEKLY. 


Over 300 different advertisers are using space in 


Boyce’s List of Big Weeklies 


and any one of them can discontinue at any time 
if it don’t pay. 

























Net Advt. Rate, $1.60 per line for the 3 papers. Circulation 
proved each week by P. O. Receipts. 


NOTE.—THE —_— BLADE has the largest circulation of any weekly 
newspaper in the U. S. 


Apply for space to any Agency, or to 





W. D. BOYCE, Chicago, Ill. 
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GUARANTEED 
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Since 1887 


CIRCULATION, 


| 


Wa 





GRANT.” 


s 


6046 desirable 
settled on land bought through 
the influence of 


“Tue Emt- 


41,000. 


IN EUROPE, 16,000. 


ReaL EsTaTE ADVERTISERS MUST GIVE SATISFAC- 


TORY REFERENCES. 





THE EMIGRANT PUBLISHING CO., 


“THE EMIGRANT” 


PUBLISHERS OF 


(ENGLISH AND GERMAN). 
Devoted entirely to Immigration. 





38 BroaDway, NEw York CITY. 


Immigrants 


— 
>s 
——___ 4 


=< 
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The Philadelphia Item. 








A SPLENDID SHOWINC. 
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Gon 


g to law, 
er of ‘THE PHILADELPHIA ITEM; that to the best of his 
nent saith not. 


HARRINGTON FITZGERALD. 


accordin 


le correctly shows the circulation of THE ITem from 
and further de 


ton FitzGerald, who, being duly sworn 


is the Man 


8.8.2 
y appeared before me, the subscriber, John F. Pole, Magistrate of Court No. 1 
arrin: 
That he fs 


city, 
st, 1891, to December 3ist, 1891, inclusive, 


e and belief the above ta 


and say: 


Sworn and subscribed before me this 22d day of January, A. D. 1892. 


of Philadelphia, 
ersonall 
of the said 


de 
knowled 
January 


om 


JOHN F. POLE, Magistrate of Court No. 10. 


S. C. BECKWITH, 


509 THE ROOKERY, 





@, 


48 TRIBUNE BUILDIN 
NEW YORK. 


SOLE AGENT 
FOREIGN ADVERTISING, 


CHICAGO 





174 PRINTERS’ INK. 
WE Solicit a 
Trial Advertisement. 


The following publications have advertised liberally and 
regularly in PRINTERS’ INK, and that fact is an indication that 
their proprietors believe them to be good advertising mediums : 


TRY THEM ONCE. 





Circulation Price 




































Issued. claimed. per line, 
Comfort,....ccccoccccscccescesesccsese 1,000,000* $5.00 
New York rey ps Union List. 170,000 13 
Union Printing List of New York. 95,000 6 
New England Newspaper Union... én 100,000 3B 
Philadelphia Newspaper Union................ssesseeees 119,000 i) 
Pittsburgh Newspaper Union...............sseeseee sees 137,000 a 
Baltimore Newspaper Union... .........c0-sesccesseseee 02,000 % 
Atlanta Newspaper Union.... e° 119,000 1.10 
Southern Newspaper Union 000 eI] 
American Newspaper Union 52,000 wD 
Golden DayS.............s00+- 123,000 i) 
Saturday ag 165,000 1.3 
Yank 130,000 % 
Woman’s Home Journal 50,000 2 
I id 300,000 1.3 
1 114,000 B 
I 40,000 eI) 
y 800,000" 2.00 
§ 156,7' 13 
I 12,500 18 
I 12,000 4 
I 12,000 4 
Christian Standa: 14,000 4 
te 9,000 -10 
Reformed Church Messenger 8,000 10 
| ey Recorder.......... 3,000 0B 
Christian Instructor 6,500 08 
Christian Recorder. . 5,000 06 
Lutheran..... eedsece cedpcsedanspeecsde ROSE! SBCODE 8,000 06 
ET IEE B ccccse coccgoecccevescconccescoteneoosse 4,000 6 
ae atnidnodd-dnuensdivesenpeinoieed 4,000 06 
New York Christian Advocate ms 52,000* 50 
London Advertiser... 7,500 .10 
London Advertiser 22,500 5 | 
Vick’s Magazine 200,000" 1.3 | 
weapers Paawove 1.00 | 
Arthur’s Home Magazine.. sin 25,000* eI) 
Seribner’s M TD cosecccccovessdvesceescocssecseesesese 139,000* 1.40 
New York ger 200,000 1.90 | 
Agents’ Guide............. 75,000 wD 
Chicago Saturday Blade 240,000" 1.0 
Chicago Ledger. 110,000" wD 
Chicago World.. 55,000* BI) 
Printers’ Ink..... 50,000* % { 
** Circulation Guaranteed and Proved.” ——- 
Total, 4,579,758 | 
Price for all combined, per line, 830.95 | 








An Advertisement 
THIS SIZE 


IN ALL THE ABOVE 
FoR A $300 CHECK. 














Address, 


We quote a handsome 
discount for a liberal adver- 
tisement to be inserted ONCE, 
you to send a check with 
the order in full settlement. 


Rowell Advertising Company, 


10 Spruce Street, New York. 















hb i ih hh i i he i Bh he ee ee ee i i he i i te i i i i 





PRINTERS’ INK, 175 






The Obio Farmer, 


OF CLEVELAND, OHIO, 


Reaches more farmers in Ohio than all 





other Agricultural or Stock Journals 





combined. 


It pays those who patronize its col- 





umns. 





It is 45 years old and grows more 





valuable every year. 














176 


Miscellanies, 





‘* 4 STANDING ADVERTISEMENT.” 
—Puck, 


In spite of all news items to the con- 
trary, the oldest inhabitant is never dead.— 
uck. 


The Worm Turns,—Editor: There 
are not enough feet in this line, sir, 

Poet—Feet, sir! Feet! I don’t sell it by the 
foot. It’s a poem—not a cord of wood.—Li/e. 


We shall never smile again until we 
exchange photographs with the young man 
that put ceoumtie?s wax on the benches of 
the front portico of this office.—Zaston Free 
Press. 


Editor—Well, sir, did you inter- 
view that woman as I directed ? 

Reporter—I saw her, but she refused to talk. 

Editor (startled)—Was she dead ?—Detroit 
Free Press. 


A Successful Show.—First Circus 
Man: How do you manage to fill your show 
with only six performers ? 

ond Circus Man—I carry twelve bill- 
posters.—New York Weekly. 


Stokes—T hose literary fellows are a 
jealous lot. They say that Howells doesn’t 
think much of Dickens. 

Maltby—Yes ; and Dickens didn’t have a 
chance to think anything of Howells.—Li/z. 


The humorist makes game of the & 


boarding-house keeper, but she gets even with 
him by charging in advance for what she gives 
and paying on time for what she buys. That’s 
something he can’t do.—Puck. 


Mrs. X.—Going to church, Thomas? 

Mr, X.—Yes, as soon as I finish this Sun- 
da: 2 

fais. X.—Goodness ! There isn’t any ser- 
vice to-morrow, my dear !—L7/e. 


Well Named.—Tutor: There’s a 
reason for all things, Mr. Scrabble. Why was 
Sidonius called Apollinaris ? 

Scrabble, ’95—I suppose it was because he 
was a poet of the first water.—Puck. 


PRINTERS’ INK, 


As a matter of good form, the con. 
tributor to the newspaper now accompanies his 
manuscript with a note assuring the editor 
that this submission of the’ poem to him does 
not necessarily imply any lack of merit op 
his—the editor’s —part.—Boston Post, 


No Chance.—Rural Editor: What 
sort of an opening is there for a paper in this 
town? 

Native—None at all, stranger. We've got 
a grocery, two dressmakers and a tavern, and 
what news they leave over ain’t worth men. 
tioning.—V. Y. Truth. 


One of the Hampton pupils, a young 
negro, wrote to request the editor of a local 
om to F eggpne an account of an address he 

ad made, and began his letter as follows: 
“* Knowing your mediocrity to be of the most 
distinguished calibre, I respectfully solicit,” 
etc.—Harper's Bazar. 


The editor of the Republican at Bur- 
lington, Kan., thus makes an important an- 
nouncement; “The editor of this paper, Grover 
Cleveland and Prince Henry of Battenberg, the 
husband of Queen Victoria’s youngest daught- 
er, have had additions to their families within 
the last few weeks. It isa great year for the 
aristocracy.”’ 


At the Amateur Performance.—Miss 
Hawkins: I have enjoyed your play very 
much, Mr. Scribbler. 

The Amateur Author—Thank you, Miss 
Hawkins, Praise from you is worth striving 


for. 

Miss Hawkins—Oh not at all, Mr, Scrib- 
bler. My judgment is invariably bad.—Har- 
per's Bazar. 


Contemporary Journalism. — First 
Newspaper Reader: What is your paper? 

Second Newspaper Reader—The Firma- 
ment. 

First Newspaper Reader—It won't compare 
with the Solar System. 

First N. R.—Bah! The Solar didn’t give 
any details about Peffer’s whiskers being 
trimmed. 

Second N. R.—Yes, but it announced ex- 
clusively Blaine’s Turkish bath last night,— 
Life. 

In the beginning, Mr. Theophilus L, 
Globster made a present of $25 worth of toys 
to the orphan asylum. 

And The Daily Bugle credited the kind 
deed to Theodore Globster. 

And The Evening Radiator gave the honor 
to Thomas Gloster. 

And The Semt-Weekly Eaglet gave great 

praise to ‘‘ our esteemed fellow-citizen, Mr. T. 
x. Lobster.” 
It came to pass that Mr. Globster read the 
Bugle, the Radiator and the Zaglet, and saw 
what liberties had been taken with his hitherto 
untarnished name, 

And in his righteous wrath and mortifica- 
tion he sought the illusory consolation of the 
bowl and waxed uproarious and bellicose, until 
the law’s mini were cc lled to confine 
him for a time, and in due course he was ad- 
judged of the cadi. 

And the Bugle, the Evening Radiator and 
even the Semi-Weekly Eaglet, announced with 
a Sea correctness : 

“ Theophilus L. Globster, drunk and disor- 
derly, $10.95." —Jndianapolis Journal, 








Painters’ Ink: New York, February 3, 1892, 





